oo SWITZERLAND
GLOBAL
ENTERPRISE

' ’.
Ll ’ .

i -y i \—»:Ax;\ "‘\
- ———— T

\DROPSHIPPING MASTERCLASS:

THE TOOLKIT FOR SUCCESS IN SINGAPORE

January 31, 2023 — welcome to today’s session!



ADELA TAN

TRADE OFFICER,
SWISS BUSINESS HUB ASEAN




GLOBAL
NETWORK

Swiss Business Hubs Additional Offices . Trade Paoints

' UK & Ireland / London ' Southern- and ' Indonesia/Jakarta ' Riyadh ' Hanoi ' Naordics/Stockholm
Eastern Africa/Pretoria
' Spain/Madrid ' ‘ ' Canada/Montreal ® ooha @  HoChiMinh City @  Nigeria/Lagos
@ Middle East/Dubai
' France/Paris ' USA/New York City ' New Delhi ' Kuala Lumpur @ Kazaknhstan/Astana
@ india/Mumbai
Q  Germany/Stuttgart ' ' Mexico/Mexico City § shanghai § sanFrancisco Q@ Australia/Sydney
Hang Kong
' Italy /Milan ' Brazil/Sao Paulo ' Guangzhou ' Atlanta
' China/Beijing
' Austria/Vienna ' Chile/Santiago ' Osaka ' Boston
@  southKorea/seoul
' Central Europe /Warsaw
' Japan /Tokyo
' Russia/Moscow
' ASEAN/Singapore
' Turkey/Istanbul



From start to finish, we support you in your
International business, together with our unique
network of national and global partners




Digital snapshot in Singapore
I

Internet Penetration
« 5.45 million internet users in Singapore in 2022.

(7
...

* Internet penetration at 92% of the total
population.

Mobile Internet Use and Smartphone Penetration

« 8.70 million cellular mobile connections in
Singapore in Jan 2022, equivalent to 147% of the
total population.




E-Commerce Landscape
I

Statista estimates e-commerce revenues to
have reached USD®6.1 billion in 2021, with
the largest segments being electronics and
fashion.

Increasing online basket size:

v' Consumers increasing familiarity
v Frequent flash sales

v Improved delivery times

v’ Security of policies

v Product quality

v Return policies

By 2027: E-Commerce sales expected to
reach USD14 billion.

= Beauty, health, personal and household care
= Beverages
= Electronics
= Fashion

= Food

= Furniture
= Media
= Toys, Hobby & DIY

E-Commerce revenue by segment, % 2021. Source: Statista



E-Commerce Industry Report — Singapore
I

INDUSTRY REPORT

SELLING VIA E-COMMERCE IN SINGAPORE

056 | Swies Business Hu AN In conjunction wit

Singapore's e-commerce market is the most diverse in the region and is growing fast, hd Complimentary doWnload: Industrv Report:

buoyed by high speed IT infrastructure, a tech-savvy population, and government . . . R
support. Statista estimates e-commerce revenues to have reached USD 6.1 billion in S | I q E_C S q p
202|,Wﬂ; t'wedle:rg;sf_ segr?en‘.-‘ being electronics .,2?’2) and fachion {26%). Our e In Vla Om merce In In a Ore

report provides information on potential business opportunities and pathways for

Swiss firms to sell their products in the market, both directly to end customers as

well as via local importers.

* Includes topic such as:
» Direct and indirect listing
» Regulatory environment
» Logistics
» Customs, VAT & Taxes
» Customer service



https://www.s-ge.com/en/publication/industry-report/2022-e-ecomm-singapore-c3-e-commerce-internet-payment-b2b

THIBAN

FOUNDER & ADVISOR,
BUSINESS ENGINEERS ASIA




DROPSHIPPING MASTERCLASS
(TOOLKIT FOR SUCCESS IN SINGAPORE)

st by Busines Enginrs sty piate Limited Gngapore) - SIBLEERLA®
In partne hpw’ch 5wz‘ /a d Global Enterprise - Swiss Business Hub ASEAN ENTERPRISE



OVERVIEW

- BEA Introduction
Singapore Market (Consumer Behaviour & Trends)

Singapore E-Commerce Ecosystem + Pricing Overview
E-Commerce Logistics Overview

Marketing & Promotions Overview
Q&A
'Lean Market Entry’ — Advanced Dropshipping
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BUSINESS ENGINEERS ASIA (BEA)

PROBLEM: Foreign brands want to expand their reach into Singapore & target the next
billion growing middle class C(ASEAN/India); however without knowledge of the market &
expahsion partners it’s impossible for them to de-risk their market entry strategy

hY

HIGH COST
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Business Engineers Asia (BEA) helps foreign companies to find product market fit in a cost
effective & resource light approach enabling the foreign companies to have full control of their
strategy by going direct-to-market (D2M - Singapore Incubator)




BUSINESS ENGINEERS ASIA (BEA)

D2M — Direct To Market (Business Entry Program) — “Advanced Dropshipping”

ADVISORY/ GUIDANCE
* Market Entry

* Regulations

* Pricing Policy

* Distribution Policy
LOGISTICS

* Cross Border Logistics

PAPERWORK

‘1%

* Import Licenses ﬁ
REGISTRATIONS — s
3 1

* Air Conditioned (18~20 degC)
s * Cold Room (2~4 degC)
S+ Chillers (10-15 degC)
ﬂ + Freezers (-18 deg(C)

% WAREHOUSES
i * Ambient

* Product (Authorities) {
* B-Commerce Platforn. B

J 3 6 5 FairFPrice
recmart st)

NETWORK AR
* Online: NTUC/RedMart + Shopee/ Lazada/ Qool0/ Others =

* Offline: Key 15t Tier / 22d Tier Supermarkets / Gourmet Stores / Others '
* Embassies/ Trade Associations / Business Councils / Government Agencies
* Local & Regional Distributors/ Traders / Others

==
“sellers supporting sellers @ 365 days” L




BUSINESS ENGINEERS ASIA (BEA)

MOVING

English Labels
- Ingredients
- Company details

[@ OIML R 79
OIML R 87
22

_,—9”:7( - "l’:‘

C ODE X
ALIMENTARIUS
International Food Standards

Q TestReports

Singapore
" Foogd
g’ Agency

TRENDS

/ “\'\\ER CA/

&

BUSINESS CULTURE

Direct To Market
"Advanced Dropshipping”

Value Added Support

* Product Review
- packaging, labelling, pricing,
trends, enhancements, etc.

* Requlatory Review

e rkit g/ promotionsreviows
- =~y Customer & Channel Review
1
I-
Y
& kN \/l

\-----------,

Marketing /Promotions Review



OVERVIEW

= BEA Introduction
- Singapore Market (Consumer Behaviour & Trends)

- Singapore E-Commerce Ecosystem + Pricing Overview

<> E-Commerce Logistics Overview

- Marketing & Promotions Overview

2> Q&A

- ‘Lean Market Entry’ — Advanced Dropshipping
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10,300++ km o’
)/~ toSingapore
4 —

TIME ZONE— 7 hours
(Singapore is ahead by 7 hours)

T3 Q




SEA (Port of SW|tzer|and/ Basel) 2 6000~6500nm
(11k+ ~12k+ km, 10 knots, Suez Canal)—> 25~30 days




Why Singapore...

business gateway (ASEAN / Asia Pacific)

* consumer base * market expansion

Population - 5.8+ million (> 99% urban)
76% Chinese / 15% Malays / 8% Indian + Others
4 million (Citizens / PR) + 1.7 million (foreigners)

:a.

JAPAN USA EU INDIA CHINA
126+M__ 329+M __ 513+M 1366+M __ 1435+M

Market size - 39 largest globally
Economy - 5% (World) / 39 (Asia)
Population — 674 million (50% urban)




Why Singapore...

hear perfect logistics & connectivity
* Airport — one of Asia’s largest carqo airports
* Seaport — world’s busiest transshipment sea port)
“ FTA - Asia’s most extensive network of ‘Free Trade Areas’

"reference poi n’c ASEAN retail
“PA@UF[I@ * Distributors check on what's sold in Singapore

*‘Expat purchases’ — reference point
* Regional requlations use Singapore as a quide




OVERVIEW

- BEA Introduction
- Singapore Market (Consumer Behaviour & Trends)

- Sindapore E-Commerce Ecosystem + Pricind Overview

<> E-Commerce Logistics Overview

> Marketing & Promotions Overview
2> Q&A
- ‘Lean Market Entry’ — Advanced Dropshipping
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OVERVIEW

- BEA Introduction
- Singapore Market (Consumer Behaviour & Trends)
- Singapore E-Commerce Ecosystem + Pricing Overview

= E-Commerce Lodgistics Overview

> Marketing & Promotions Overview
2> Q&A
- ‘Lean Market Entry’ — Advanced Dropshipping
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PRICING OVERVIEW @ SINGAPORE...

recmort
by . Lazada

'‘Own Fleet’ — Commission Includes First & Last Mile
Ambient + Chilled/Frozen

Ve KT

FairPrice

RM - $1.10 ~ 1.30 + Commission: 10%
NTUC / S-Mart - 30%

* Payment Upon Delivery: 5 days / 14days / 30days (EOM)

(25% ~ 35%)

®%

recmart
by . Lazada

FRESH/
FROZEN

ALCOHOL

OLDER

CURRENT

PRODUCT PRICE

$

10.00

S 10.00

S 10.00

PRODUCT PRICE

S 10.00

LOGISTICS CHARGE (FIXED)

$

1.40

S 1.20

COMMISSION (FIXED)

11%

16%

25% - 30%

LOGISTICS CHARGE (FIXED)

COMMISSION (FIXED)

25% - 35%

TOTAL COMMISSION $

COST AFTER COMMISSION |

S

2.50

S 2.80
7.20

S 3.00

TOTAL COMMISSION (30%)

S 3.00

S 7.00

COST AFTER COMMISSION

S 7.00




OVERVIEW

- BEA Introduction

- Singapore Market (Consumer Behaviour & Trends)

- Singapore E-Commerce Ecosystem + Pricing Overview
= E-Commerce Logistics Overview

- Marketing & Promotions Overview

2 Q&A
- ‘Lean Market Entry’ — Advanced Dropshipping
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OVERVIEW

- BEA Introduction

- Singapore Market (Consumer Behaviour & Trends)

- Singapore E-Commerce Ecosystem + Pricing Overview
= E-Commerce Logistics Overview

> Marketing & Promotions Overview
2> Q&A

- ‘Lean Market Entry’ — Advanced Dropshipgiac
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'ADVANCED DROPSHIPPING” - D2M / BEP

With the pandemic forcing individuals to digitally adapat, more consumers are also actively
participating in e-commerce processes; either as consumer or producer

An industry report predicts that about 80% of For cross-border e-commerce revenue, a separate
consumers in South East Asia will be digitally active report suggests that the business-to-consumer (B2C)
by the conclusion of 2021. market will total approx. 4.8 billion USD by 2030.

MR

> major player in the eCommerce market (4M new internet users per month)

>emerging powerhouses - Indonesia, Vietham & Philippines
(digital revolution / expanding middle class / growing median income / deeper mobile & internet penetration)

>the next gold rush is through cross-border fulfillment / localized fulfillment




'ADVANCED DROPSHIPPING” - D2M / BEP

(s

Pre-market

\_

o
g

List on key Consumers

Analysis e-commerce order on the

platforms platform

&

Seamless
fulfilment
of orders

Monthly
performance
reports and

consultancy/

MARKET ENTRY

(SINGAPORE)

D2M - BEP
SINGAPORE INCUBATOR

PREFERRED PRICES ACTIONS
SALES & OVER
CHANNELS PROMOTION | COMPETITION

SEVAY,

RISK
COST OF ENTRY

COST OF
BUSINESS

‘PRACTICAL FUTURE
INFORMATION STRATEGY

(MID/LONG)




KEY ONLINE CHANNELS @ SINGAPORE...
4 A

sEPHORA €D YV UlrairPrice

recmart” ezbuy ZALORA Qool0

@ Lazada corouseli Bshopee

\_

The Top 10 Most Visited E-commerce Websites in Southeast Asia
Total average visits obtained by each platform in 2020




Why Singapore...

Singapore

FDDd RESIZE TEXT n FAQS| CONTACTUS | FEEDBACK | SITEMAP

Agency

ﬁﬁingapure Government

Integrity = Service = Excallance

Home AboutSFA Careers Newsroom Publications Tools & Resources Legislation

Food Import & Export Food Manufacturers Food Farming Wholesale Markets Food Retail Food Information

What are you searching for? Q Services w Browseas «

Home | Food Farming | Singapore's Food Supply | The Food We Eat

~ Singapore imports over
90% of the food consumed

_in_the_countr

r----

[
[
[
[

The Food We Eat ‘:r

=30 [
SOUTH AFRICA MALAYSIA '-‘

. i » Vegetabl . ., B . . . ,
« Chicken AL 3 Ci%?(i:g ol : (F:f;ﬁk'ng o ; With little farming land, Singaporé imports over 90% of the food consumed in the country. The food at our local markets

* Pork « Fruits + Pork » Vagetables i i .
+ Book henehinlisiggs| 4 vepoeabis CFrits mainly comes from overseas. Iny2018, our local farms produce only a small amount of food that we eat in Singapore:

« Chicken « Milk = Pork !

« Milk * Mutton ]
« Sugar S Blst * 13% of all the vegetables

# F h = . .
 Dlack Seoklagial * 9% of all the fish
« Pork

O

= s = 24% of all the eggs

THAILAND . : : . . .
? o Milk Relying so heavily on food supplied from overseas means that we face unique challenges in ensuring a steady supply of

. &‘ﬁ: : E;“ei? food for the population of Singapore, especially given our great love of food.
* Fruits

ELrgepare : ‘giiﬁetab'es As a nation that produces little food, Singapore must accept prices set by food producers. This means that any shifts in
- global food supply will affect Singapore, including increases in food prices.




KEY ONLINE CHANNELS @ SINGAPORE...

Top 10 e-commerce sites in Singapore as of the first quarter of 2021
by monthly traffic
(in million visits)

Lazada B Shopee

Which platform?

Product / SKU (category) €

Platform (General / Marketplace / Group Buy / Etc.) €
Consumers (Profile) €

Platform’s Delivery Options (Cost / Lead Time) €
Platform’s Popularity €




PRICING OVERVIEW @ SINGAPORE...

<
6

Lazada Shopee
€ninjavan

Appointed Last Mile Partners: Ambient Only E o
Dell’very Cost - $300++ onwards @ —o-a

NET o ore<s Variable Commissions (Campaign / Cateqory): 0% ~ 15%
* Payment Upon Delivery (Confirmation: 3~5days)

Option 1: Supplier Pays Option 2: Customer Pays Option 3: Shared Payment (50-50)

Order (Item) = SGD 10.00

Commission > 10% Commission (10%): $1.00 Commission (10%): $1.00 Commission (10%): $1.00
Shipment - $3.50 Shipment: $3.50 Shipment: $0.00 Shipment:
- $1.75 (50% - 50%)

Very unique - special / “crisis product”




"PRICE ANALYSIS PRlClNG POLICY”

SHENGSIONG v

.'I o C /ﬁ: ‘;1 -
\ /i "'{\;:f, il /i-f :;f ) } ‘(- oA
2 wnaoE)  \( s '
m 6 Cold Storage
The fresh food people
/ A able pric - ; m .
X 4 DISTRIBUTOR / G
_Qaliant Meadows
¥ AGENT MARGIN N ==
S 2
|
| C l!

New, bigger range of
Products by RedMart

LANDED PRICE
(SINGAPORE)




E-COMMERCE CHANNELS (FMCQ)

’ Ul I I D I D D e ‘
_— -g Shopee — FairPrice / F P \
Supermarket ‘ airrrice

Shopee
- Gonhnej @ Cold Storage

27

l amazon.sg oo y disd
QOO]O (g & SHENGSIONi/

~--_-----,

KEY ONLINE KEY OFFLINE

KEY ONLINE
CHANNELS (ALL) CHANNELS (GROCERY) CHANNELS (GROCERY)

[Gr@"@ Mart A & denveroo] e [ @] orFLINE chancLs

).

Lazada




LOG ISTICS OVERVIEW

Logistic gly ph isticated

3PL - receive, wa h p ck & ship 4PL
4PL - t otal logistics oper t

SPL - 'aggr g t 3PL

6PL - "advance” (Al)

2PL

DOESNT

Supply Chain Management
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y
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LOGISTICS OVERVIEW

THE STATE OF

*
*x X
* %

E-COMMERCE IN SINGAPORE @@

On average, it takes

1.3 DAYS

of transit time for first delivery
L](\C”],)t

- Share of successful first
! attempts after 1 business day

66%
\ 9

/

o es s s e e e =

4

~---------------_’

Top 3 international origins of Q\'

parcels to Singapore
® £ a g

21% 18% 1%

Share of parcels going to
collection points & lockers

33%

Share of pickups from
collection point & lockers

* in 12 hours 43%
* in 48 hours 72%

Successful delivery of parcels at
collection point & lockers

99%

st Offices, Parcel S cel Lockers

.,
g

K Collection Points: Po

$ninjavan

J &ﬁ(PRESS

— Express Your Online Business —

Global Courier and Logistics
%
BE
JAsua's Logistics Simplified

@ UrbanFox

aramex

delivery unlimited

SN ®  Guab

SR foodpanda FOOd
Grao




MARKETING & PROMOTIONS

> Platform Engagement

Lazada Shopee

- Banner Advertisement
/ Goodle Ads \ Google Ads

> Social Media Marketing n . @m

> Offline Promotions (Roadshows, Etc.)

- “Subscription Box” ~.\

STAGES OVERVIEW
= Awareness Stage
- Interest Stage

@ > Purchase Stage

é = Repeat Stage
(strangers’ to “happy customers’)







LOGISTICS OVERVIEW - TRENDS

THESTRAITS TIMES SINGAPORE
Nationwide parcel delivery locker
LLL \ network launched with over 200
I_E"’ ;g;;;v;;yge,] L °& lockers deployed

from locker -

STEP 1 STEP 2

Shop online & select v Enter PIN and
dolivery to lockey "t P--cscnneonsunnonanananes Hohle ravbier E
at locker station

STEP 4 STEP 3

Collect parcel Enter OTP at
\ & close the locker door S S locker station =~ TTTTTTTTY . et /

1,000 parcel lockers to be rolled out in Singapore,
HDB residents to be 5 minutes walk from a locker.

Consumets have also given the lockers the thumbs up. -
Feedback to the nationwide parcel locker network has been positive. Of the more than 12,000 residents polled online, 96 per cent said

that they will use the lockers in their neighborhood.




'ADVANCED DROPSHIPPING” - D2M / BEP

Step three Step four

Your customer places an order from Your store automatically sends the Your dropshipping supplier prepares Your dropshipping supplier ships the
your online store order to your dropshipping supplier your customer’s order order directly to your customer

'D2M / BEP vs TRADITIONAL DROPSHIPPING |

service quality + fast response (speed) + ‘local connect’

- J




'ADVANCED DROPSHIPPING” - D2M / BEP

ADVISORY/ GUIDANCE
* Market Entry

* Regulations o d
* Pricing Policy . 4
* Distribution Policy

@ 3 ' WAREHOUSES
PAPERWORK T * Ambient

* Import Licenses »  * Air Conditioned (18~20 degC)
, | * Cold Room (2~4 degC)
REGISTRATIONS

LOGISTICS
* Cross Border Logistics

* Product (Authorities) + Chillers (10-15 degC)
* E-Commerce Platforn. i "Rl + Freezers(-18 deg()

gy 3 6 5 FairFrice
recmart st}
NETWORK "

* Online: NTUC/ RedMart + Shopee/ Lazada/ Qo010 / Others

* Offline: Key 1%t Tier / 204 Tier Supermarkets / Gourmet Stores / Others

* Embassies/ Trade Associations / Business Councils / Government Agencies
* Local & Regional Distributors/ Traders / Others

“sellers supporting sellers @ 365 days”




'ADVANCED DROPSHIPPING” - D2M / BEP

@ UNCERTAINITY @COST & RISK @‘PRACTICAL’ INFO.

GOODS TRANSFER

LCL-FCL
(LAND/AIR/SEA)

i

B.E.A
4

* Supports all operations
I (7 days: Mon — Sun)
- pick & pack
I - administration
I - accounts collection
| (including funds transfer)
* - customer service support

PAYMENT TRANSFER

SELLER e DIRECT / INDIRECT (\
(FOREIGN / LOCAL) TS ( ) S

* owns goods

* pays all costs (transfer)

* earns 100% revenue

(no commission - BEA)

* Pays BEA monthly service fee only

| SRS

FairPriceon fecmart

L GUARANTEE ST ) N
|
e

SRR - G 0=

Online & Offline
Marketing

@
a0

CUSTOMERS (B2B / B2C)

ONLINE / OFFLINE
CHANNELS

No physical setup + manpower
100% ownership of stocks
100% sales revenue returns
Dedicated warehouse space
365 Days Manpower & 3PL
support

Administration & Customer
Service

AR collection & remittance
support

Value added marketing /
promotion

Product registration support
Regulatory approval support




'ADVANCED DROPSHIPPING” - D2M / BEP

[ :;) SINGAPORE (HQ)
ah - Malaysia (Q1)
el S - > Thailand (Q2)

‘ 0:¢
“\

—> Philippines (Q3)

THAILAND CAMBODIA - Vietham (Q4)
MALAYSIA

BRUNEI

- India (Q1/Q2)

S ‘1 - Poland (Q2)
INDONEﬂA
"h‘ban—r;;

4
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RODOVITA

Z ROZTOCZA

Pre-entry Market Research Price Analysis Order Fulfilment

|

L / |
\IA\l:
L)

Qata Analysis on Sales Performance Finding the right distributor Negotiating bulk sales deals/

A
a
2
A
5




SAVE MORE ON APP SELL ON LAZADA

. Lazada ® LazMall @ Taobao @ RedMart ¢ Vouchers £ Lifestyle Deals

E Mylists @ Help ltalian GG”EI‘V

And Up
And Up
And
P—-—
And Ug —
Novi Pearled Barley Montesel Bosco Novi Oats 0 Sole 'e Napule Cuanta Blonde Bitter La Giribaldina
Delle Fate Prosecco Datterino Tomatoes Drink Barbera d'Asti Docg
Monte del Mare

(! FairPrice O Entar your address or postal code v @ Login/Signup (® HelpCentre

Categories Promotions Shopping Lists Moare Q. Searchfor 1 FREE delivery above 559 « $8.99 service fee © T Cart

SORT BY

Relevancy Italian Gallery SG

109 products
ADD TO CART FILTER BY
Country/place of origin Italian Gallery

(] walyi109)
-
#

= B J Brand

- G| Dl FINEST ITALIAN 2 h
Cuanta White Bitter _—Jl JG‘_)::;JAUWA FOO D S E LE C I IO N ay '
Lk [J OSole eNapule() .

[J MELINDA4)

[] oroGialloa;

View more

Price

[ <$3@

[ $3-85021)

[] $5-51009

[ s10-$25(23

[] -825

0
=
S
A
5

HUTF-GAADE

Promotions arEe 3 & e e i




0
=
2
A
5

ke e | e 2 g | Bt | s O (3

ﬁShopee

B 2 etormance i e

St L ek

FOLLOW uUs*

ITALIAN GALERY SG
Food and Beverage
ITALIAN GALLERY

(e alior

NEW ARRIVALS

W Lazada

Categories v

Italiangallerysg

Categories Store Products

m Acetomodena Balsamic
Vinegar Of Modena PGI - Gold
250mi

5?77

55360

2\
o
\I
@

Acetomedena Balsamic Acetomodena Balsamic
S Sar i ook B i OE R oo o L]

Italian Gallery

SAVE MORE ON APP

& RedMarn M Vouchers 1 Litestyle Deals

L]

Chat Mow

Search In Store

12.12

m Acetomodena Balsamic
Vinegar Of Modena PGI - Black
250mi

I |

-
s .z

Lambrusco Salamino ot ERIiS - Treatment Against Estérel Lotion Action Pro- d'oro Extra Virgin
11 ;

oo Dion foobil Lloicd con Wiopo e Uiio) Capilioico A0 nen) i Drocs
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W Lazada

Categories Vv ® tazMall @

Uniquely New South Wales

Honey & Earth fronbark Honey

2013 wild ferment Nebbiolo

Tacbao & RedMart i Vouchers

L

Chat Now

Seller Centre

Living Healthy Milk Calcium
with Probiotic 60 chewable...

\ ., Australian
‘ Active 7 minutes ago

£ Lifestyle Deals

Sell on Shopee = Download

Christmas Gift Mask PowerBank Phone 14ProMax Premiummall lLuggage Crocs Nintendo Switch

8 Products: 96

Uniquely NSW - Proudly

R Following: 12

1 Notifications @ Help

wew Sg

o")\» 0(66

& °,
®
7]

g Thank you far your support!

@ English v

InThis Shop v n

& Followers: 28

¥ Rating: 4.2 (71 Rating)

English Breakfast Tea PoweRoll Mu

Feel Pain R olt-Ont

529.90

le & Joint Hot

LOVEBYT Vegan Charcoal &
Mint toothpaste

B3 Chat Performance: 6%

= o

All Products Food Staples Beverages

8 Joined: 27 Menths Ago

Supplements Oral Care

New South Wales is a southeastern Australian state, distinguished by its coastal cities and national parks. Sydney, its capital, is home to iconic structures such as the Sydney Opera

House and Harbour Bridge

TOP PRODUCTS

a YESYOUTAN
—_—

ghutan & daltyTree

ENERGY
800ST

= |

—
\00©" -

Source Wellness Natural Elixirs-

YesYouCan Gluten & Dairy Free

Grow Green Tea Matcha Capsule

A

Y e

Source Weliness Natural Elixirs- Grow Green Tea Matcha Capsule

Piain Flour

§5.50

{Matcha Original) Energy Boost (Pack of 3)

519.90 $12.00

Gut (Pack of 3)
$12.00

{Hojicha)

§19.90




. quado @ LazMall & Taocbao & RedMart M Vouchers £ Lifestyle Deals

Sort By:  Best Match

7 . . %) Entervou 35 or postal code v @ Login/Si 3
(“ FGII'PI'ICE () Enteryour address or postal code @ Login/Signup (3 HelpCe

Categories Promotions Shopping Lists More s hfor pr 5 FREE delivery above $59 » $3.99 service fee \? C

Garlicious Grown Matcha Matcha Mz SORT BY . .
Black Garlic Aiali Grow Green Tea Relevancy gnlqduely New South Wales - Proudly Australian
R products

Matcha Capsule... predue
pr o FILTER BY Clearall

Country/place of origin m

|

[ Austratia(s2)
19.90 = :
$ [] AUSTRALIA(13)

o 1 4 1

Brand

gz

3 . A
. B\
ADDTO CART ADDTO CART J dissbsy -
$7.00 3 $5.50 $39.95 v $12.00
NSW-YesYouCan Giuten Gluten & NSW-YesYouCan Gluten & Dairy NSW- Living y Calcium NSW-Tropicology Avacado Facial NSW- Qrganic Blackberry Jam
Dairy Free Red Velvet Mix Free Falafel Mix 600mg Plus Vitamin D Wash 5

450G 200G 100G 125ML

Promotions

[7] Support Local{7s)
17 Addtocart 7 Addtocart 17 Addtocart 17 Addtocart 17 Addtocart
Lovebyt Botanical Garticious Grown
Dental Floss Black Garlic White
Balsamic Dressing

TrEUCAN.

=r
5 savoury
$26.90 \ snack
) AUEEN
\

0
=
2
A
5

$34.00 < $5.50 $19.90 V% $19.95 $24.95

NSW- 2020 Nebbiolo Vino Giovane NSW-YesYouCan Gluten Free NSW- Honeylife Manuka Haney NSW- Lavebyt Charcoat & Mint NSW- Lovebyt Peppermint

750 ML Savoury Snack Mix toothpaste Antibacterial Mouthwash
400G 370G C




"%\ 70+ SELLERS

Foreign & Local

MULTIPLE CHANNELS
Online + Offline

Polish Investment
& Trade Agency

Italian Gallery

<

NSW

GOVERNMENT

DITP

Department of International Trade Promotion
Ministry of Commerce, Royal Thai Government
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5000+ SKUs

Foreign & Local

ALEX
&PHUIL

& FACILITATION AGENCY

RODOWITA

Z ROZTOCZA
EXPORT PROMOTION

OFFICE OF UKRAINE
STATE INSTITUTION

. SINCE 1995 ,

Bebesup

BABY SKIN LAB

OO FOOD
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gushcloud

international

LATIN AMERICAN

CHAMBER
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OR
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“If you always do what you always did,
You will always get, what you always got.”

Albert Einstein

-Rome was not built in a day
& it stands till today...

Thiban @ BEA







€ eCOMMERCE
AWARDS 2021 o

INGAPORE

FINALIST

Business Engineers Asia - FINALIST &
* Best eCommerce Fulfiiment 2021 §

-

Thiban - CEO & Founder
contact @ +65 97401224

email @ thiban@businessengineers.com.sqg



mailto:thiban@businessengineers.com.sg
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