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1. Introduction 

Currently, the Word Bank ranks Mexico as the 15th largest economy in world and PriceWaterhouseCoopers estimates Mexico 

will be the world's 8th economy by 2030. 

 

The highest expectation for Mexico's economy growth its based on the, recently approved eleven structural reforms: energy, 

telecommunications & broadcasting, economic competition, financial, fiscal, labor, education, criminal procedure, appeal law, 

political-electoral, and transparency. These reforms are expected to propel Mexico's attractiveness to Foreign Direct 

Investment (FDI), particularly in the energy and telecommunications sectors. For example, the Mexican government has 

already launched Round One to accept national and international bids in the energy sector, while in telecommunications, U.S. 

operator AT&T, has recently acquired two local wireless operators in Mexico (Iusacell and Nextel) with total investment of 

US$4.4 billion. 

 

Some of the approved reforms seek to solve the political, judicial, transparency, and security challenges the country is currently 

undergoing, which have originated social unrest in Mexico; continued violence involving criminal organizations has created 

insecurity in some parts of the country, such as the Northern border states. The reform agenda is being consolidated and is 

expected to have positive economic and political outcome towards the end of 2015. 

 

The two main factors that support Mexico as one of the leading economies in the world are: 1) Foreign Trade Agreements 

(FTAs) with 44 countries, including Switzerland through the EU-Mexico Economic Partnership, Political Coordination and 

Cooperation Agreement, the United States through NAFTA, and to Asia through the Trans-Pacific Partnership (TPP); and 2) 

Manufacturing base, supply chain networks and key clusters in the automotive, aerospace / aviation, and electronics 

industries with qualified workforce.  

 

Additional positive factors supporting Mexico’s economic potential are: 1) its proximity to the United States, 2) a robust 

network of transportation and communication infrastructure, and 3) a relative young population and a growing middle class. 

 

FTAs, manufacturing, and labor have been critical for Mexican global expansion since the 1990's. NAFTA supported the 

consolidation of hubs for manufacturing and supply chain as well as key industry clusters have helped Mexico attract the 

interest of companies that had previously moved manufacturing operations to China. Also the decreasing labor cost differential 

with China and decreasing energy costs, have made Mexico more attractive. On a recent article, "When cheap is not so cheap", 

The Economist highlighted a study produced the Boston Consulting Group (BCG), which found that wages have grown less 

than 50% in USD terms, leaving manufacturing jobs in Mexico 13% cheaper (adjusted for productivity) than in China. 

 

Mexico's industrial and economic development over the next decade looks promising given its increased competitiveness in 

manufacturing along with the series of FTAs with industrialized and emerging nations in North America, Latin America, 

Europe and Asia. 

 

In the coming 4 years, time remaining of the Peña Nieto Administration, will be transformative for Mexico. 2015 will be 

particularly important for local and international companies to establish a presence in key sectors such as manufacturing.  

 

 

 

 

 

http://reformas.gob.mx/en/
http://www.economist.com/news/business-and-finance/21614076-rethinking-low-cost-and-high-cost-manufacturing-locations-when-cheap-not-so-cheap
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2. Executive Summary 

In 2014, Mexico surpassed Brazil as the largest car producer in Latin America and number seven globally. The country also 

surpassed Japan as the second car exporter to the United States, and is estimated that Mexico will be the number one auto 

supplier to the world's second largest car market. Experts also forecast Mexico's total light vehicle production in 4.8 cars and 

trucks by the end of 2019.  

 

From 2011 through 2014, the country added 7 new automotive assembly plants bringing in over US$8.1 billion in FDI to the 

country. With this investment, Mexico will have a total of 19 plants by the end of 2019. All the main auto makers or Original 

Equipment Manufacturers (OEM) like GM, Ford, Chrysler, Fiat, Toyota, Honda, Mazda, Kia, Volkswagen are present in 

Mexico, including premium carmakers such as Audi, BMW, and Mercedes-Benz. In fact, Mexico will be the fourth largest 

German luxury auto manufacturer by 2020.  

 

The exponential growth of Mexico's Automotive Sector (MAS) has transformed the world's car manufacturing. Between 2007 

and 2014, Mexico received over US$27.3 billion in FDI, which enabled the country to manufacture 2.93 million cars in 2013, 

and 1.6 million in the first semester of 2014. 

 

The large OEM presence in Mexico has attracted 90% of the world's top auto part companies and developed a robust Tier 1 - 2 -

3 supply chain around the country, with a stronger concentration of the industry along the Northern border and Central (Bajío) 

Mexico.  

 

The manufacturing base of Mexico extends to other sectors beyond automotive. It is a leading manufacturer of electric and 

electronic products, appliances, aeronautic and aviation parts and components, and medical devices.  

 

The future growth in the short and medium term of Mexican manufacturing presents an important opportunity for the Swiss 

MEM industry.  

 

Particularly for the MAS, growth will also bring 3 main challenges: 1) despite the large number of engineers in Mexico (about 

1.3 million), specialized talent will be required by the MAS to adapt to technology trends; 2) tier 1, 2, and 3 suppliers will need 

to increase efficiency and capacity; and 3) increase, at a faster rate, highway and rail infrastructure as well as ports of entry into 

the United States. 

 

In a highly competitive market, Swiss MEM will need to be aware and understand the cultural and communications aspects of 

doing business in Mexico. Furthermore, to compete, Swiss companies will need to evaluate their own capacity to enter the 

MAS. In order to assess the market potential and evaluate the company's feasibility to successfully export to Mexico, there are 

key recommendations and advice herein to taking the first step.  

 

This document aspires to help Swiss MEM to understand Mexico, its deep relationship with the United States as well as to 

provide the key aspects of the MAS and provide the necessary advice to help companies in their commercial and business 

development efforts.  
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3. Mexico 

KEY ECONOMIC INDICATORS 

 2012 2013 2014 (EST) 

Population 114.9 M 117.4 M 123.8 M 

Area 1,946,375 km2 1,946,375 km2 1,946,375 km2 

GDP Growth 3.8% 1.1% 2.1% 

Nominal GDP (US$ billions) 1,170 1,186 1,260 

Nominal GDP per capita (US$) 8,307 8,532 8,519 

Exports (US$ billions) 370.77 380.03 331.09 

Exports as % of GDP 31.69% 32.04% 26.28% 

Exports to the U.S. (US$ billions) 298.63 304.46 246.13 

Imports (US$ billions) 370.75 381.21 332.71 

Imports as % of GDP 31.69% 32.14% 26.41% 

Imports from the U.S. (US$ billions) 244.63 256.62 201.72 

Foreign Direct Investment 18.13 42.09 15.31 

Inflation 3.6% 4.0% 4.2% 

Urban Unemployment 5.3% 5.7% 5.9% 

Main Exports 
Electronic equipment, vehicles, machinery, mineral fuels, 

optical-technical-medical devices, pearls, precious stones 

metals and coins, plastics, iron and steel articles, vegetables 

Fastest growing export products 
Fur skins and artificial fur, Railways, streetcars and 

equipment, ores, slag and ash, wood pulp, base metal tools, 

cutlery, meat, ships, boats and other floating structures, 

vehicles, footwear, cotton, rubber 

Main Imports 
Broadcasting equipment and parts, computers, telephones, 

vehicles, office machine parts, auto parts, integrated circuits, 

low-voltage protection eq, isolated wire, engines, refined oil 

Source: Bilateral Council, LLC with data from the Congressional Research Service, AMCHAM, World Bank, Trading Economics, INEGI 
http://data.worldbank.org/country/mexico, www.inegi.org.mx, http://fas.org/sgp/crs/row/RL32934.pdf, http://www.amcham.org.mx/key-

resources/economic_indicators.aspx#sthash.aFFsoOcW.dpbs, www.tradingeconomics.com/mexico/indicators,  

 

 

http://data.worldbank.org/country/mexico
http://www.inegi.org.mx/
http://fas.org/sgp/crs/row/RL32934.pdf
http://www.amcham.org.mx/key-resources/economic_indicators.aspx#sthash.aFFsoOcW.dpbs
http://www.amcham.org.mx/key-resources/economic_indicators.aspx#sthash.aFFsoOcW.dpbs
http://www.tradingeconomics.com/mexico/indicators
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With a GDP of over US$1.260 trillion, the World Bank ranked Mexico in 2013 as the 15th largest economy, just under 

Australia, Spain, and South Korea, and above the Netherlands, Saudi Arabia, and Switzerland. In the last 20 years, since the 

North American Free Trade Agreement took effect in 1994, Mexico has seen an explosive economic growth, it has become a 

premier Foreign Direct Investment (FDI) destination, and has evolved to be a world leader in manufacturing.  

 

Despite the significant milestones the country has reached in two decades, there seemed to be structural obstacles to reach 

higher levels of growth and increase living standards. In a recent McKinsey & CO report, "A Tale of Two Mexicos: Growth and 

Prosperity in a Two-Speed Economy" published in March 2014, the authors highlight the fact that Mexico is a country of 

contrasts and disparities, which has resulted in having one country whose economy moves at two different speeds and in 

different directions, causing disappointing economic growth. The authors mention how multinational companies in the 

modern, fast-paced, innovative, and competitive landscape of Mexico raise productivity by 5.8 percent a year, but 

unfortunately the other Mexico, comprised of the traditional, small, informal, less matured, and pervasive sector reduced 

productivity by 6.5 percent.  

 

In fact, these "two Mexicos" interact in a dynamic relationship, which has resulted in low GDP growth. Furthermore, the rising 

middle-class, the growth of medium-size companies, along with an increased level of entrepreneurship led by younger 

generations, add to further social, economic, and policy complexity. Mexico is a country with many sides and shades in 

education, health, living standards, equality, housing, access to technology, justice and rule of law. 

 

As 2014 comes to a close, Mexican analysts, academics and citizens are evaluating Mexico's performance after two years of the 

Peña Nieto Administration who came to office on December 1st, 2012. In the last trimester Peña Nieto's approval rate fell 10 

percentage points from 55% to 45%, according to polling firm, GEA-ISA, mainly due to the perceived increase of security risks 

and corruption, but mainly due to macroeconomic performance.  

 

International press has also commented negatively due to the high expectation created by the current Administration to unlock 

political gridlock in order to move forward with key structural reforms two years ago. At that time, the expectation was referred 

to as The Mexican Moment, and the British Daily, Financial Times, called Mexico the "Aztec Tiger". Many others like, The 

Economist, The Washington Post, and The New York Times highlighted the government's plan based on creating unity through 

a multi-party agreement, called the Pact for Mexico to deliver the ambitious agenda reforms.  

 

Today, Mexico has eleven approved reforms, among which the most relevant are energy, telecommunications, education, fiscal, 

finance, labor, among others, as well as the upcoming agriculture reform, which is currently under discussion in Congress. 

 

Overall, Mexico has important challenges to overcome to improve the levels of economic divide, security, competitiveness and 

education. However, Mexico is also growing and improving in different areas. 

 

The country is being transformed by different positive factors providing interesting facts, such as: 

 

- Number of Millionaires in Mexico: 186,000, 45% more than in 2012. (Credit Suisse). 

- Number of Millionaires in Mexico City: 102,300 Top 20 Cities (The Economist 2012). 

- All Mexican billionaires have a combined fortune of USD364 billion. 

- University enrollment in Mexico has tripled in 30 years to almost 3 million. 

- There are 1.3 million engineers in Mexico. 

- Mexico had the seventh largest number of H1-B visas (high-skilled and specialty workers) granted by the United 

States in FY 2011. 

- Almost 4,000 investor visas were issued to Mexicans in 2012 by the U.S. government, more than from all other 

countries except Japan and Germany. 

- Mexico has a network of 12 Free Trade Agreements (FTAs) with 44 countries. 

- Mexico exports more goods and services than all of the other Latin American countries combined. 

- In 2012, 52% of Mexican exports were concentrated in two main sectors: automotive (29%) and electrical equipment 

(28%). 

http://www.mckinsey.com/insights/americas/a_tale_of_two_mexicos
http://www.mckinsey.com/insights/americas/a_tale_of_two_mexicos
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- The U.S.-Mexico bilateral trading relationship reached USD536 billion or USD1.3 million per day in 2012 (goods and 

services), an all-time high (Lee 2013). 

- The U.S. exports more to Mexico than to all of the BRIC countries combined. (U.S. Ambassadors to Mexico Antonio O. 

Garza and James R. Jones). 

- U.S. sales to Mexico are larger than all combined sales to the United Kingdom, France, Belgium and the Netherlands. 

- Mexico is the United States’ second largest tourism market in the world (by number of visitors). 

 

 

3.1. PEOPLE AND CULTURE 

 
Mexico is the most populated Spanish speaking country in the world. Mexico has a population of over 120 million people, 78 

percent of whom live in urban areas. Ten percent of the population is considered wealthy and about 45 percent live in poverty 

earning less than $10 per day. The remaining 45 percent of the population is considered middle class. Mexico has a very young 

population with a median age of 27 years. It offers a large market with a nominal GDP of approximately $1.3 trillion, and a 

nominal GDP per capita of over US$8,500. 

 

Mexico has a shared Western economy and Hispanic culture, making it easier for North American and European companies to 

do business than in other countries in Latin America. However, this hybrid society can sometimes be frustrating to foreigners, 

and its important for them to consider the important role of developing strong relationships and understanding the sense of 

time. 

 

 Relationships are essential when doing business in Mexico. Mexican businessmen and people in general give a first 

priority to culture, personal affinity and rapport. If you can establish a good personal relationship around a business 

relationship with contacts they are more willing to be flexible and vouch in your favor. However, the closer the 

relationship is can lead to a more informal treatment that can provide room to be less productive and informal about 

the business relationship. Mexicans generally do not like to be turned down or being too forward about the things that 

need to be improved, so there is a lot of tact and cultural diplomacy that has to be learned. As business people tend to 

avoid disagreements or arguments, they would rather say "maybe" and "let's talk later". Many foreign companies tend 

to have high expectations about the potential business in Mexico because their prospective client never said "no". 

Experience teaches foreigners how to read between the lines especially with the meaning of certain words or phrases. 

For example, the social meaning of "tomorrow" or "see you soon" is not taken literally, and can mean sometime in the 

near future or even "not interested". 

 In Mexico, time, for people in Mexico City and other large cities as well as in government does not have the same strict 

meaning as other countries, like Switzerland. Mexicans are used to doing business with Americans and try to be on 

time for meetings and respect third party availability, but they tend to be more flexible with regard to both lateness (it 

is not rare for people to be up 15 to 30 minutes late) and duration of meetings, which can be extended considerably. In 

larger Mexican cities (Mexico City, Monterrey, and Guadalajara) people can begin a workday between 8:00am and 

10:00am and can run well into the late evening, with a 2-hour lunch from 2:00pm to 4:00pm. 

 Certain social and business traditions that are important to observe include: 

- When people are more familiar among them, either in social and business environments, Mexicans are prone 

to be very physical and give strong handshakes, and even informal hugs between men. 

- When men are recently introduced to a woman, the most appropriate physical greeting is a handshake, 

which can evolve in time to be a single flying kiss on the cheek, similar to certain countries in Europe. 

- In a formal business environment, people (men and women) are addressed by their professional title 

(Engineer, Doctor, etc.). 

 

3.2. ECONOMY 
 

Mexico’s GDP growth slowed from a strong average of 4.3 percent between 2010 and 2012 to 1.1 percent in 2013, but is 

expected to rebound to a range of 2 to 3 percent in 2015 and over 4 percent within a few years. Reforms in energy, telecom, 

labor, financial, and education will help Mexico increase its competitiveness. 

 

At the end of 2014, Mexico is facing hurdles that are creating a certain degree of business and economic uncertainty. 
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 Global oil prices are currently very unstable due to excess supply, which is forcing the barrel of Mexican oil to fall 

under US$50, a level not seen since mid-2009, from the highest price of over US$102 in mid-2014. It is important to 

consider that a large proportion Mexico's public spending depends on oil revenues. At the beginning of November 

2014, Mexican Congress passed the nation's 2015 budget, which included certain assumptions, including oil 

production of 2.4 million barrels per day, and a price per barrel of US$79.  

 

 Global factors such as a sluggish economy in the Euro zone and Japan, but most importantly, recent events in the 

United States, such as a slow growth limiting Mexican exports (the U.S. receives about 80% of total Mexican exports); 

and a potential increase of interest rates that could cause the exit of capital investment. 

 

 The above factors are pressing Mexico's domestic market through the climbing exchange rate. On its website, Banco 

de México (BANXICO), the country's central bank, published the exchange rate for October 31, 2014 at 13.47 pesos 

per USD. The published exchange rate for December 15tn 2014 is 14.78 pesos per USD, representing almost ten 

percent devaluation in six weeks. A stronger dollar increases prices of imports. However, BANXICO has been offering 

US$200 million a day of its US$192 billion in reserves, to stabilize the exchange rate. Furthermore, public spending 

has been slow and limited due to the legislative process of the various reforms that were negotiated in 2013 and 

approved in 2014. Among those reforms is the fiscal reform that also affected business competitiveness and economic 

growth. These factors compounded the fact that real wages did not grow as needed.  

 

 

Currently, all nations are facing constant disruptions brought by new regulations, new technologies, as well as by a more active 

and participative citizens that challenge government policies around the world.  

 

Mexico is no exception to the world's fast-pace transformation, and it will continue to face internal social, security, judiciary, 

political and economic challenges as well as those caused by the global and international geopolitical issues that most emerging 

and industrialized nations need to resolve for their own economic and social development.  

 

Considering the current state of world events, Mexico is, comparatively, moving ahead in Latin America. As government and 

society try to find middle ground to resolve social and political issues, Euromonitor International mentions that Mexico will be 

amongst the top 10 economies in 2020, surprising Italy as the 10th largest economy. Likewise, PriceWaterCoorpers in its 

January 2013 publication, "World 2050 The BRICs and Beyond: Prospects, Challenges, and Opportunities" ranks Mexico as 

the 8th largest economy in 2030, above the UK, France and, and just below Germany.  

 

The factors that will support Mexico's economic rise into the VIP group of the world's largest economies is in fact in place now, 

and the different mechanisms will soon mature into 2020. 

 

 Economic output is moving from the industrialized nations to emerging countries due to the challenges of 

demographics, pensions, and slow industrial output. Countries such as Brazil, Russia, India, China, Turkey, 

Indonesia, and Mexico have relatively young and massive population and will concentrate production and demand. 

 North America is quickly becoming a leading energy, economic and manufacturing region, due to the 1) innovation 

and concentration of wealth in the United States, 2) energy independence and output of oil & gas in Canada and the 

United States, 3) stronger manufacturing base in Mexico in key industries like automotive, aerospace, electronics, 

energy, and agriculture & livestock, and 4) the large population that provides a workforce and consumer base, plus 

continuous investment in infrastructure, technology and communications. 

 

 Mexico's structural reform agenda in key areas, such as energy, telecom, and education are poised to make the 

country more attractive for Foreign Direct Investment. For example, in early November 2014 the telecom giant, 

AT&T, decided to invest in Mexico by acquiring a local wireless operator. Also, General Motors recently announced a 

US$5 billion investment in the country. Similarly, 7 new auto assembly plants have been announced between 2011-

2014, with OEMs such as Nissan, Honda, Mazda, Audi, Mercedes-Benz, BMW, and KIA. The new investment in the 

auto industry will make Mexico as the leading manufacturer of automobiles in Latin America and the 7th globally with 

http://blog.euromonitor.com/2010/07/special-report-top-10-largest-economies-in-2020.html
http://www.pwc.com/en_GX/gx/world-2050/assets/pwc-world-in-2050-report-january-2013.pdf
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19 plants exporting 50 car models to 120 countries. It is expected that by 2019 Mexico will produce 4.8 million 

vehicles. 

 

 

4. NAFTA: U.S. – Mexico Relations 

In 2013, the United States reported a total Gross Domestic Product (GDP) of US$16.8 trillion, equivalent to approximately 22% 

of the world's total economic output of US$74.7 trillion. Additionally, in the same year, the United States had a population of 

316.2 million people. In terms of relevance, the U.S. produced 22% of the global GDP with approximately 4.4% of the world's 

population.  

 

The same year the country's largest economy was California, which produced over US$2.2 trillion, equivalent to Italy's GDP. It 

is followed by Texas with a GDP of over US$1.5 trillion, and New York with a GDP of over US$1.3 trillion. These three states 

combined account for America's 30% of total GDP. 

 

The U.S. imported a total over US$2.7 trillion in 2013 with a negative trade balance of over US$476 billion. The country's 

biggest trading partners are China, Canada and Mexico.  

 

 

U.S. TRADE WITH MAIN PARTNERS  

(in millions) 

2013 CANADA CHINA MEXICO 

Exports US$301,610 US$121,736 US$226,079 

Imports US$332,553 US$440,448 US$280,529 

Total Trade US$634,162 US$562,184 US$506,608 

Balance (US$30,943) (US$318,711) (US$54,450) 

Source: Bilateral Council, LLC with 2013 data of the U.S. Census 

https://www.census.gov/foreign-trade/balance/c2010.html  

 

Mexico and the United States share a 3,145 km (1,945 mi) border, from the Gulf of Mexico to the Pacific Ocean, and including a 

total of ten states, four in the U.S. (California, New Mexico, Arizona, and Texas), and six in Mexico (Baja California, Sonora, 

Chihuahua, Coahuila, Nuevo León, and Tamaulipas). This is the world's busiest border with 47 border crossings with 330 ports 

of entry between the two countries. However, the two most important crossing are: 1) Tijuana, BC - San Ysidrio, CA, and 2) 

Ciudad Juárez, Chih - El Paso, TX. 

https://www.census.gov/foreign-trade/balance/c2010.html
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Source: www.borderhealth.org  

 

In 2013, a total of 166 million people crossed the border into the U.S. from Mexico plus more than 5 million trucks, nine 

thousand trains and over 122 thousand passenger vehicles, according to the Bureau of Transportation Statistics of the U.S. 

Department of Transportation. 

 

BORDER ENTRY FROM MEXICO TO THE U.S., 2013 

MODE 2005 

Trucks 5,194,867 

Trains 9,341 

Train Passengers 4,199 

Buses 210,200 

Bus Passengers 2,822,956 

Personal Vehicles 66,547,699 

Personal Vehicle Passengers 122,124,951 

Pedestrians 41,198,935 

Total People 166,151,041 

Source: Bilateral Council, LLC with 2013 data of the U.S. Bureau of Statistics 
http://transborder.bts.gov/programs/international/transborder/TBDR_BC/TBDR_BCQ.html  

 

 

For Mexico, NAFTA is in practice, its trade relationship with the United States. With over US$1.38 billion in trade per day, the 

relationship with the U.S. is critical important. But it is also important for many U.S. states that depend on foreign trade for 

their own economic development. Approximately 6 million U.S. jobs depend solely on the trade relationship with Mexico, who 

is the top export market for their products.  

 

http://www.borderhealth.org/
http://transborder.bts.gov/programs/international/transborder/TBDR_BC/TBDR_BCQ.html
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Despite that many U.S. states trade with Mexico, 8 states in particular aggregated over US$375 billion of trade with Mexico in 

2013, equivalent to almost 75% of the total. 

 

U.S. TRADE WITH MEXICO OF SELECTED STATES, 2013 

STATE 

GROSS 

STATE 

PRODUCT 

(US$B) 

EXPORTS 

TO 

MEXICO 

(US$M) 

MEXICO AS 

EXPORT 

MARKET 

RANKING 

MEXICO % 

SHARE OF 

TOTAL 

EXPORTS 

IMPORTS 

FROM 

MEXICO 

(US$M) 

MEXICO AS 

IMPORT 

MARKET 

RANKING 

MEXICO % 

SHARE OF 

TOTAL 

IMPORTS 

TRADE  

BALANCE 

Texas 1,533 100,923 1 36.1% 94,662 1 30.4% 6,261 

California 2,203 23,905 1 14.2% 36,249 3 9.5% (12,344) 

Michigan 433 12,171 2 20.8% 40,259 2 34.1% (28,088) 

Illinois 721 7,318 2 11.1% 11,675 3 9.4% (4,357) 

Arizona 279 7,069 1 36.4% 7,037 1 37.0% 32 

Ohio 565 5,018 2 9.9% 7,615 3 11.5% (2,597) 

Louisiana 254 6,391 2 10.1% 4,702 5 7.1% 1,689 

Tennessee 288 4,325 2 13.4% 5,685 3 8.7% (1,360) 

TOTAL 6,274 67,120   207,884    

Source: Bilateral Council, LLC with 2013 data of the U.S. Census  

https://www.census.gov/foreign-trade/balance/c2010.html  

   

 

 

The dynamic economic relationship between the two countries can be rooted back 50 years. In 1965 in the city of Ciudad 

Juárez, Chihuahua, Mexico decided to set up a "maquiladora" program (manufacturing operation in a free trade zone) with a 

special customs and fiscal regimes to reduce high unemployment along the border after the abolition of the bracero farm labor 

program of the US (this program was a temporary employment for Mexicans to work in agriculture). Today the maquiladora 

program is now IMMEX (Maquiladora Manufacturing Industry and Export Services) and is managed by the Ministry of 

Economy. Today Ciudad Juárez is the largest employer of Mexico with 26% of all maquiladora jobs, and the largest binational 

metro area of Mexico. The Maquiladora Association reported in 2013 that Ciudad Juárez was the seventh largest 

manufacturing hub in North America with a total of over 230 thousand workers. 

 

Foreign firms mainly dominate the IMMEX in Mexico, where the U.S. holds a 68% share while Mexico 12%, Asia almost 10% 

and Europe almost 9%. According to the Maquiladora Association, there are approximately 5,087 maquiladoras in Mexico 

employing over 2.1 million people. IMMEX covers a wide range of industries, mainly automotive, aerospace, electric & 

electronics, appliances, and medical devices as well as packaging, plastics / materials, and call centers.  

 

Additionally, both governments have been investing in infrastructure in their own countries. Mexico has now world-class 

highways and ground transportation, a rail network with 3 services providers (Union Pacific, Burlington-Santa Fe, and 

Ferromex), multiple ports and multimodal hubs, and international airports in various cities with non-stop flights to mayor 

cities in the U.S. Despite the current available infrastructure, Mexico needs more, and as a consequence the World Economic 

Forum placed the country at number 66. 

 

At the beginning of his Administration, President Peña Nieto announced the National Infrastructure Plan, in which major 

projects include: one high-speed train (Mexico City-Querétaro), one intercity train (Mexico City-Toluca), and a peninsular 

train (Mérida-Punta Venados).  Additionally, there are port terminals, ports, light train renovation, and highways.  

 

However, the biggest project announced to date is the new Mexico City airport designed by renowned British architect, 

Norman Foster. In the first phase, the airport will have the capacity of 550,000 flights and 50 million passengers per year. At 

completion, it will have 6 runways and will handle 1 million flights, serving over 120 million passengers per year.  

https://www.census.gov/foreign-trade/balance/c2010.html
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PROPOSED DESIGN OF THE NEW MEXICO CITY AIRPORT 

(by British architect, Norman Foster) 

 

 
Source: Ministry of Communications and Transportation 
www.sct.gob.mx/despliega-noticias/article/nuevo-aeropuerto-de-clase-mundial-y-simbolismo-mexicano-para-consolidar-al-pais-como-plataforma-lo  

   

 

MAIN HIGHWAY SYSTEM IN MEXICO 

 
Source: The Borderplex Alliance with data from the Ministry of Communications and Transportation 
www.borderplexalliance.org/regional-data/ciudad-juarez/infrastructure-juarez/juarez-accessibility  

http://www.sct.gob.mx/despliega-noticias/article/nuevo-aeropuerto-de-clase-mundial-y-simbolismo-mexicano-para-consolidar-al-pais-como-plataforma-lo
http://www.borderplexalliance.org/regional-data/ciudad-juarez/infrastructure-juarez/juarez-accessibility
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Is no surprise that the United States would be at the front of the Foreign Direct Investment (FDI) in Mexico. Between 1999 and 

2014, the U.S. has invested more than US$175 billion in Mexico, mainly in financial services and manufacturing through OEM 

or Tier 1 suppliers of automotive or electronic equipment industries. The Netherlands and Spain are also important investors 

in the Mexico retail, manufacturing, financial services, and food & beverage sectors, among others.  

 

FOREIGN DIRECT INVESTMENT IN MEXICO by COUNTRY OF ORIGIN 

(US$ billion) 

Country of Origin 2012 2013 
2014 

(estimated) 
1999 -2014 

United States 8,958 13,346 2,272 175,088 

Netherlands 1,488 3,965 1,948 49,779 

Spain (781) (447) 3,185 48,030 

Canada 1,768 3,246 2,243 22,183 

Belgium 0 13,290 1,241 16,012 

United Kingdom 450 1,254 172 9,296 

Germany 946 1,773 951 9,200 

Japan 1,816 1,632 968 8,636 

Switzerland 282 284 161 8,366 

      
Source: Bilateral Council, LLC with data from INEGI, Mexico www.inegi.gob.mx  

 

The main Mexican states to receive FDI are those typically related with manufacturing and located on the border with the U.S., 

such as Chihuahua, Baja California, Nuevo León, Sonora, and Querétaro. By far the most attractive city for FDI is Mexico City, 

followed by neighboring State, Estado de México. In fact, the Metropolitan Area of Mexico City has almost 21 million people 

due to the close proximity between the Mexico City (with approximately 8 million people) and Estado de México (with a 

population of 15 million).  

 

FOREIGN DIRECT INVESTMENT BY STATE  

(top states, in US$ billion) 

State 2012 2013 2014* 1999 -2014 

Distrito Federal 7,275 26,453 7,128 212,167 

Nuevo León 1,009 457 1,129 34,040 

Estado de México 1,568 1,187 114 19,174 

Chihuahua 745 1,908 693 18,200 

Baja California 543 802 399 14,375 

Jalisco 860 957 627 12,293 

Puebla 423 1,325 569 7,473 

Tamaulipas 383 735 448 6,599 

Coahuila 240 1,294 266 5,279 

Baja California Sur 633 350 165 5,195 

Querétaro 676 560 388 4,996 

Sonora 38 134 296 4,858 

Durango 381 1,283 733 4,532 

Guanajuato 751 892 476 4,421 

      
* As of September 30, 2014 
Source: INEGI, Mexico, * As of September 30, 2014 www.inegi.gob.mx 

http://www.inegi.gob.mx/
http://www.inegi.gob.mx/
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5. Mexico Automotive Sector (MAS) 

5.1. GLOBAL CONTEXT 
 

In order to gain a broad understanding of the Mexican Automotive Industry (MAS), it is important to be aware of its global and 

North American role. Mexico is not a leading consumer market for automobiles, but responds to global demand, particularly 

the demand in the United States. In 2014, Mexico became the second car exporter to the U.S. just behind Canada, but it is 

expected to become the main source of light vehicles in 2015.  

 

Global car and commercial vehicle production reached 87 million 354 thousand units in 2013, representing an increase of 3.7% 

from 2012 as reported by Organisation Internationale des Constructeurs d'Automobiles (OICA). Of this total, cars represented 

75%. While the top 10 vehicle-manufacturing countries accounted for over 78.1%, North America (United States, Canada and 

Mexico) had a 19 percent share of world vehicle production with 16.5 million cars and commercial vehicles. 

 

In May 2014, IHS Automotive estimates that vehicle production will increase by 21 million units in 2021 surpassing 100 

million units. The global car manufacturing industry is on a clear road for growth since 2009 when it lost 12.4%. Since then, 

the industry has seen positive growth; in 2010 it grew by 25.6%, in 2011 it gain 3.2%, while in 2012 the industry showed an 

increment of 5.5%. In 2014, growth is estimated at over 4.5% with respect to 2013, reaching total global production of 91 

million cars and light trucks. For 2015, total global production is estimated at 94 million units, a 3.3% increase from 2014. 

  

 
Source: Statista  

www.statista.com/statistics/266813/growth-of-the-global-vehicle-production-since-2009  

 

 

The reconfiguration of the global industry is mainly cause by: 1) increasing demand in the United States and China, and at a 

lesser extent in Europe; 2) a need for OEMs to reduce logistics and transportation costs through the relocation of facilities with 

an increasing focus in North America, principally Mexico, and 3) decrease of oil prices, which will drive down gasoline prices to 

the consumer.  
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http://www.oica.net/category/production-statistics/2013-statistics/
http://www.statista.com/statistics/266813/growth-of-the-global-vehicle-production-since-2009
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GLOBAL AUTOMOBILE PRODUCTION 
(Second trimester 2014) 

 

Vehicle Production Population GDP 

Rank Country 2Q14 % Global 2013 % Global 2014 
2013 

(nominal) 

1 China 11,783,335 25.23% 22,116,825 32.41% 1,367,090,000 9,240,270 

2 USA 5,943,329 12.62% 11,066,432 16.22% 319,254,000 16,800,000 

3 Japan 5,066,178 10.99% 9,630,181 14.11% 127,080,000 4,901,530 

4 Germany 3,067,749 6.70% 5,718,222 8.38% 80,767,000 3,634,823 

5 S. Korea 2,342,542 5.16% 4,521,429 6.63% 50,423,955 1,304,554 

6 India 1,910,129 4.43% 3,880,938 5.69% 1,263,880,000 1,876,797 

7 Mexico 1,665,632 3.48% 3,052,395 4.47% 119,713,203 1,260,915 

8 Brazil 1,566,049 4.27% 3,712,380 5.44% 203,582,000 2,245,673 

9 Spain 1,292,832 2.89% 2,163,338 3.17% 64,871,000 387,252 

10 Canada 1,186,030 2.71% 2,379,806 3.49% 35,540,419 1,826,769 

 
 35,823,805  68,241,946 

 
3,632,201,577 

 

 
   

    
Source: OICA, World Bank 
Note: NAFTA total population, including Canada, United States and Mexico, totals 474.5 million 
www.oica.net/category/production-statistics, http://data.worldbank.org/indicator/SP.POP.TOTL  

 

 

North America is quickly becoming a center of demand and production, leaving Asian and Latin American car producing 

countries in an important disadvantage, such is the case for Japan and Brazil. The Midwest region of the U.S. as the Northern 

and Central areas of Mexico are concentrating car production in North America, and it is expected that the supply chain to 

become globally integrated to align to global production, capacity and demand. In preparation for growth in the coming years, 

IHS Automotive expects 37 new programs by OEMs through 2018, based in current plans. OEMs and Suppliers alike will face 

important challenges to improve skills and increase capacity in the short to medium term.  

 

Additionally to cost efficiency in manufacturing, regulatory and user trends are also redefining the industry as more 

ecofriendly and safer vehicles gain interest. The root of these changes is technology, and how IT will support the 

transformation of the sector and to comply with new regulation and changing demand. Technology innovation will be a short-

term challenge for Tier 1-2-3 suppliers, particularly those in Mexico as the automotive clusters continue to grow in size. 

 

A recent study by KPMG, "Global Automotive Executive Survey 2014", found interesting facts about industry trends as well as 

the new key factors that are influencing customer's purchase decisions.  

 

The main trends for the industry are: 1) growth in emerging markets, 2) increased use of platforms and standardization of 

modules, 3) downsizing and optimization of the Internal Combustion Engine (ICE), and 4) fuel cell e-mobility.  

 

Among the main findings on the factors that influence purchase decisions, KPMG listed: 1) fuel efficiency, 2) safety, 3) 

ergonomics and comfort, 4) vehicle styling and 5) environmental friendliness. 

 

http://www.oica.net/category/production-statistics
http://data.worldbank.org/indicator/SP.POP.TOTL
http://www.kpmg.com/global/en/issuesandinsights/articlespublications/global-automotive-executive-survey/pages/default.aspx
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KEY AUTOMOBILE TRENDS & OEM STRATEGIES 

 

TREND 

EMERGING MARKETS 

Market growth in emerging markets 

STANDARIZATION 

Increasing use of platform and standardization of modules 

ICE OPTIMIZATION 

Downsizing and optimization of Internal Combustion Engine (ICE) 

FUEL CELL E-MOBILITY 

 

EUROPEAN PRODUCTION 

Rationalization of production in Europe and shifting to emerging markets 

BATTERY E-MOBILITY 

 

FINANCE & LEASING 

OEM captive financing and leasing 

URBAN VEHICLE 

Innovative urban vehicle design concepts 

CONNECTIVITY 

Connected car technologies (i.e. cart-t0-“x” communication) 

MOBILITY 

Mobility-as-a-service (MaaS) 

TECHNOLOGICAL COMPETENCIES & INNOVATION 

OEMS will increasingly rely on Tier 1 suppliers for R &D and production 

CUSTOMER EVOLUTION & PRODUCTION FLEXIBILITY 

Individualization in components and high volume of small batches for high mix portfolio 

PREMIUM SEGMENT 

Increasing sales of premium cars. 75% of global premium cars are “Made in Germany” 

RECALL ACTIVITY & QUALITY 

New product and technologies have the potential of recalls 

ENVIRONMENTAL STANDARS 

Increasing regulations to protect air quality will support development of new technologies 

DISRUPTIVE CAR OWNERSHIP MODELS 

Shifting priorities and purchasing patterns by end-users 

SUPPLIER DIVERSITY 

Suppliers will consolidate into more Tier 1 players with global reach and financially secure 

Source: KPMG’s Global Automotive Executive Survey 2014 

www.kpmg.com/global/en/issuesandinsights/articlespublications/global-automotive-executive-survey/pages/default.aspx  

 

 

These industry trends and consumer preferences will require OEMs and suppliers to better align and develop more efficient, 

standardized, and global supply chains. North America provides the opportunity to better integrate efficient manufacturing 

operations and access the growing United States demand. 

 

http://www.kpmg.com/global/en/issuesandinsights/articlespublications/global-automotive-executive-survey/pages/default.aspx
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Recent and the announced investments by leading OEMs in Mexico will position the country as the leader supplier to the U.S. 

market, but growth will bring the challenge to increase capacity, develop new management and technology skills, as well as a 

more mature Tier 2, and particularly Tier 3 suppliers. 

 

Suppliers will need to deliver under new and evolving requirements from OEMs regarding capacity and skills, but will also be 

accompanied by the need to have new tools and machines to adapt their products. As demand and industry evolve, OEMs 

might have a rising need of a new type of supplier that focuses more on car technology and connectivity/communications (i.e. 

hybrid, electric, self-driving, GPS, mobile Internet, connected user interphase dashboards, etc.).  

 

 

5.2. UNITED STATES 
 

Four main regions mainly lead global auto sales: China, United States, Europe and Japan. However, China is expected to grow 

roughly 14% in 2014 and it is estimated an additional increase of 8% in 2015.  

 

The United States has steadily been growing since 2009, reaching light vehicle sales to almost 16 million units in 2013. 

U.S. AUTOMOBILE SALES 2008 – 2013  

(in million of units) 

Year Units 

2013 15.88 

2012 14.79 

2011 13.00 

2010 11.77 

2009 10.60 

2008 13.49 

   
Source: Statista.com 
www.statista.com/statistics/199974/us-car-sales-since-1951  

 

 

In 2014 U.S. auto sales experience volatility but with a growing trend, especially in the last quarter, with expected total sales of 

17.2 million units.  

 

 

U.S. AUTO SALES 2014  
(in millions of units) 

 

 
Source: tradingeconomics.com | Autodata Corporation 

http://www.statista.com/statistics/199974/us-car-sales-since-1951
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Furthermore, U.S. carmakers lead market share in the United States, led by GM, Ford and Chrysler as reported by The Wall 

Street Journal on December 2, 2014. These brands along with Nissan are the top manufacturers in Mexico. In early December 

2014, GM announced that it is investing US$5 billion through 2018 to double its capacity at its four different plants in Mexico.  

 

5.3. VEHICLE MANUFACTURING IN MEXICO 
 

MEXICO AUTOMOTIBLE SECTOR INDICATORS 

 
Value Period 

World Auto Manufacturing Ranking Number 7 2014 

Latin America Auto Manufacturing Ranking Number 1 2014 

U.S. Auto Exports Ranking Number 2 2014 

U.S. Auto Exports Ranking 2015 (expected) Number 1 2015 

World Auto Export Ranking Number 4 2013 

World Auto parts Manufacturing Ranking Number 6 2014 

Auto Exports as Share of Total Exports 30% 2013 

Value of Exports to the U.S. (auto related products) US$85.8 billion 2013 

Total Manufacturing Plants 2019 (estimated) 19 2019 

Number of OEMS 23 2014 

Total New Manufacturing Plants 7 2011-2014 

MAS Foreign Direct Investment (OEMS) US$27 billion 2007-2014 

Auto Sales, 2019 (expected) 4.8 million 2019 

Total Auto Production 3.24 million 2014 

Auto parts Sales, 2019 (estimated) US$90 billion 2019 

Auto parts Sales, 2014 US$81.5 billion 2014 

Auto parts FDI US$9.7 billion 2006-2012 

Autoparts Jobs 583,706 2012 

Number of Suppliers (T1, T2, T3) 450 2104 

Number Auto Export Countries 120 2014 

Value of Exports (vehicles and parts) US$76.3 billion 2013 

Car Manufacturing as % of GDP 4.0% 2014 

Car Manufacturing as % of Overall Manufacturing 20% 2014 

Total Number of Workers of OEM Sector 1.7 million 2011 

Total Number of Direct Jobs 1 million 2013 

Number of Auto Brands Sold in Mexico 48 2014 

Number of Cars Sold in Mexico, 2014 1.21 million 2014 

Number of Cars Sold in Mexico, 2013 1.1 million 2013 

    
Source: Source: Bilateral Council, LLC with data from U.S. Census, INEGI, AMIA, AMDA, INA, ProMéxico 

http://mim.promexico.gob.mx/work/sites/mim/resources/LocalContent/69/2/140917_FC_Automotriz_ES.pdf  

www.amda.mx/estudios/ananisis, www.amia.com.mx/prodtot.html, 

www.inegi.org.mx/prod_serv/contenidos/espanol/bvinegi/productos/integracion/sociodemografico/Automotriz/2014/702825062552.pdf   

www.census.gov/compendia/statab/cats/wholesale_retail_trade/motor_vehicle_sales.html  

 

Mexico is quickly becoming a main global automobile and auto parts manufacturer due to the key factors outlined below. The 

country currently is the seventh largest car producer in the world, and experts forecast that it will be in the top five by 2020. 

http://online.wsj.com/mdc/public/page/2_3022-autosales.html
http://online.wsj.com/mdc/public/page/2_3022-autosales.html
http://www.marketwatch.com/story/gm-to-invest-5-billion-to-expand-facilities-in-mexico-2014-12-11-14103159
http://mim.promexico.gob.mx/work/sites/mim/resources/LocalContent/69/2/140917_FC_Automotriz_ES.pdf
http://www.amda.mx/estudios/ananisis
http://www.amia.com.mx/prodtot.html
http://www.inegi.org.mx/prod_serv/contenidos/espanol/bvinegi/productos/integracion/sociodemografico/Automotriz/2014/702825062552.pdf
http://www.census.gov/compendia/statab/cats/wholesale_retail_trade/motor_vehicle_sales.html
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Mexico's key benefits for auto makers: 

1. Free Trade Agreements, particularly NAFTA 

2. Proximity to the United States 

3. Highway and ports infrastructure 

4. Large base of skilled workforce 

5. Lower logistics and labor costs, and  

6. Industry supply chain clusters in Northern and Central Mexico, although OEMs and suppliers can be found throughout the 

country.  

 

Mexico is home to the main global automakers, such as: GM, Ford, Chrysler, Volkswagen, Nissan, Daimler, Honda, BMW, 

Toyota, Mazda, Volvo, and Mercedes-Benz. By 2019 there will be 19 plants producing an estimated 4.8 million vehicles, most of 

which are exported to 120 countries, mainly to the United States and will be the number one car exporter to this market by the 

end of 2015. 

 

The auto parts industry has also greatly benefited from the expansion of the Mexican Auto Industry. It is projected that by 

2019, Mexico will be selling approximately US$90 billion of auto parts globally. Approximately 90% of all leading auto parts 

manufacturers have a presence in Mexico with companies like: Delphi, Nemak, Mecasa, Grupo Bocar, Magna International, 

Lear Corporation, Metalsa, Autolive, TRW Automotive, Johnsons Controls, Valeo, Bosch, Faurecia and Denso, Continental 

Tire, Contitech, Maxion Fumagalli, Draexlmaier Components Automotive, Lascasiana, Remy Componentes, Valeo Sistemas 

Eléctricos, Robert Bosch, Schulman de México, Nobel, Koito Manufacturing, and Nissin. 

 

Tier 1 and Tier 2 suppliers manufacture a wide variety of products, such as: engine, transmissions, suspensions, wiring & 

electronic component, air conditioning, tires, interior accessories, plastic parts, among others. These companies are mainly 

foreign companies from the U.S., Europe and Asia. Tier 3 suppliers are local companies engaging in casting parts, stampings, 

plastic, aluminum, and machining, vertical & parallel automatic lathes. 

 

Auto sales in the Mexican domestic market don't, generally, experience strong Year-to-Year growth rates, however in July of 

2014 the industry reported sale of over 96,200 vehicles for an 11% increase over the same month in 2013. The total number of 

units sold in Mexico reached over 596 thousand, a 10-year record. About 50% of all cars sold were manufactured in Mexico and 

the remaining 50% were produced abroad. 

 

Mexico has also being developing various Engineering & Design Centers in and around the main industry clusters. These 

centers include private, public, mixed, and academic. An example is the CEDIAM (Center for Development of the Mexico 

Automotive Industry) with four campuses. Also the Querétaro State University recently opened a public automotive college. 

Approximately, there are 16 engineering & design centers in Mexico. 

 

5.4. LIGHT VEHICLES 
 

As mentioned above, companies of the MAS are spread throughout the country, but are mainly focused in Northern and 

Central, creating two clusters. The Northern region is the bigger of the two clusters due to the high value of production by GM 

and Ford.  

 

The states of Baja California, Sonora, Chihuahua, Coahuila as well as Nuevo León and Tamaulipas have a mature supply chain 

of OEMs and suppliers. 

 

The Central (Bajío) with the states of Querétaro, Aguascalientes, San Luis Potosí, Guanajuato, and Jalisco is becoming a 

premier manufacturing hub and will receive future investment for additional plants from Nissan, Mercedes-Benz, BMW, and 

KIA. Near Mexico City, in the states of Mexico and Puebla with the presence of Fiat, Audi, Chrysler, Ford, and GM make up the 

third industry cluster in the country. 

 

Between 2011-2014, seven new plants have been announced, totally over USD$8.1 billion of FDI to result in a production 

increase by 1.42 million cars. Between 2011-2014, seven new plants have been announced, totally over USD$8.1 billion of FDI 

http://cediam.org/portal/
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to result in a production increase by 1.42 million cars with new players or expansions by Audi, BMW, Honda, Infiniti, KIA, 

Mazda, Mercedes-Benz and Nissan.  

 

LOCATION OF OEM LIGHT VEHICLE PLANTS IN MEXICO 

 

 
Source: www.automotivemeetings.com  

 

 

LIGHT VEHICLE EXISTING AND FUTURE MANUFACTURING CAPACITY IN MEXICO 

 

 
Source: CrossBorder Group www.crossborderbusiness.com  

http://www.automotivemeetings.com/
http://www.crossborderbusiness.com/


 AUTOMOTIVE +   

 MEM-SUPPLIER  

22 

Manufacturing plants, location and model in production published by the International Business Times on August 7, 2014. 

 

DAIMLER AG | Mercedes-Benz México S. de R.L. de C.V 
o Santiago Tianguistenco, State of Mexico 

 Freightliner trucks 
o Monterrey, Nuevo León State 

 Urban and touring buses 
o Saltillo, Coahuila 

 Freightliner trucks 

 

FIAT CHRYSLER AUTOMOBILES 
o Saltillo, Coahuila State 

 Ram pickup truck 
o Toluca Car Assembly 

 Dodge Journey (mid-sized crossover) 

 Fiat 500 (city car) 

 

FORD MOTOR COMPANY 
o Cuautitlán Izcalli, State of Mexico | Stamping and Assembly Plant 

 Ford Fiesta  
o Hermosillo, Sonora State | Hermosillo Stamping and Assembly 

 Ford Fusion (mid-sized sedan) 

 Lincoln MKZ (mid-sized luxury car) 

 

GENERAL MOTORS COMPANY 
o San Luis Potosí, San Luis Potosí State 

 Chevrolet Aveo (subcompact cars) 
o Silao, Guanajuato State 

 Chevrolet Silverado 

 GMC Sierra 
o Ramos Arizpe, Coahuila State 

 Opel Corsa 

 Chevrolet HHR station wagon 

 

HONDA MOTOR COMPANY: Honda De México S.A. de C.V. 
o El Salto, Jalisco State 

 Honda CR-V, HR-V (compact crossover) 
o Celaya, Guanajuato State 

 Honda Fit five-door )subcompact) 

 Honda HR-V (subcompact crossover) 

 

NISSAN MOTOR COMPANY: Nissan Mexicana, S.A. de C.V. 
o Aguascalientes, Agusacalientes State 

 Nissan March supermini 
 Nissan Versa subcompact sedan 

 Nissan Sentra compact car 

 Nissan Frontier pickup truck 
o Cuernavaca, Morelos State 

 Nissan Sentra 

 Nissan Versa 

 Nissan Frontier pickup truck 

 Nissan NV1200 light commercial vehicle 

 Nissan NV200 taxi for New York City 

 

TOYOTA MOTOR CORPORATION: Toyota Motor Manufacturing de Baja California S. de RL de C.V 
o Tijuana, Baja California Norte State 

 Tacoma pickup truck 

http://www.ibtimes.com/mexico-auto-industry-why-are-kia-motors-bmw-nissan-mercedes-headed-south-border-1671486
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FORECAST AUTO PRODUCTION IN MEXICO 2014 – 2019 

 

 
2014 2016 2018 2019 

Nissan 643,686 762,841 922,294 939,069 

GM 670,988 621,438 786,997 781,662 

VW 537,840 603,346 611,667 649,607 

Chrysler 375,373 586,641 562,147 555,425 

Ford 471,551 432,410 442,292 530,676 

Honda 170,722 279,427 321,022 318,748 

Mazda 89,696 200,129 257,192 236,283 

Toyota 54,682 154,723 168,589 164,398 

BMW 0 0 0 150,000 

Audi 0 72,503 155,300 149,837 

Infiniti 0 0 49,863 46,708 

Mercedes 0 0 68,836 73,554 

Fiat 90,160 24,366 0 0 

KIA 0 10,000 200,000 300,000 

TOTAL 3,104,698 3,747,824 4,546,199 4,895,967 

      
Source: AMIA / HIS 

www.amia.com.mx/prodtot.html, www.ihs.com  

 

 

5.5. DOMESTIC MARKET  
 

The top 10 models of the Mexican domestic market registered sales of over 354 thousand vehicles between January and 

November 2014, covering 35.4% of all light vehicles sales. Nissan is the market share leader through by placing five of the top 

most popular models, followed by VW with three, and General Motors in 3rd place with two models.  

 

Total January - November 2014 sales registered an increase of 6.2% with over 1 million cars, compared to 944 thousand during 

the same period in 2013. 

 

MEXICO AUTO SALES 

January – November 2013 and 2014 

SEGMENT 2013 % 2014 % 

Subcompact 282,679 29.9% 330,632 33.0% 

Compact 278,605 29.5% 267,336 26.7% 

Luxury 55,813 5.9% 54,817 5.5% 

Sport 5,059 0.5% 5,369 0.5% 

Multiple use 191,639 20.3% 205,193 20.5% 

Light trucks 128,755 13.6% 137,403 13.7% 

Heavy trucks 1,449 0.2% 1,386 0.1% 

TOTAL 943,999  1,002,136  

Source: AMDA 

http://amda.mx/estudios/cifras/2014-cifras/4244-ventas-vehiculos-ligeros-julio-2014  

http://www.amia.com.mx/prodtot.html
http://www.ihs.com/
http://amda.mx/estudios/cifras/2014-cifras/4244-ventas-vehiculos-ligeros-julio-2014
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Seven brands sell over 83% of all vehicles in Mexico in the same period. The breakdown is shown in the graph below. 

 

MEXICO MARKET SHARE OF LIGHT AUTO SALES 

January – November 2014  

 
Source: AMDA http://amda.mx/estudios/cifras/2014-cifras/4244-ventas-vehiculos-ligeros-julio-2014  

 

 

5.6. EXPORTS 
 

For Mexico, the significance of growing exports goes beyond bragging rights over manufacturing prowess. Autos, trucks and 

parts accounted for 19 percent of Mexican exports during January through October of 2013, up from 17 percent a year earlier, 

reported by the Mexican Automobile Industry Association. The industry has grown steadily more than foreign exchange than 

oil or money sent home by Mexicans living abroad. 

MEXICO’S GLOBAL AUTO EXPORT MARKETS, 2014 
 

     

NISSAN; 26% 

GM, 19% 

VW, 14% FORD; 7% 

CHRYSLER; 
6% 

TOYOTA; 6% 

HONDA; 5% 

OTHER; 17% 

http://amda.mx/estudios/cifras/2014-cifras/4244-ventas-vehiculos-ligeros-julio-2014
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Canada’s lead over Mexico remains largest in the dollar value of auto exports. During 2013’s first 11 months, the latest figures 

available, Canada’s $40 billion topped Japan’s $34.4 billion and Mexico’s $28.8 billion, U.S. Commerce Department data 

show. 

 

MEXICO: MAIN EXPORTS 

2014 

 

PRODUCT 
% TOTAL 

EXPORTS 

Chapter 87 Vehicles and parts 22.8% 

8703 Vehicles 8.4% 

8708 Vehicles and auto parts 6.0% 

8704 Trucks 5.8% 

8701 Tractors 2.1% 

8716 Trailers and non motorized vehicles 3.0% 

8707 Vehicle body 0.0% 

Others 0.1% 

Chapter 85 Machines and electric material 22.4% 

8528 Televisions 5.8% 

8517 Electric devices for telephony and telegraphy 3.8% 

8544 Isolating electricity conductors 2.8% 

8532 Fixed electric condensers 1.2% 

8536 Instruments for cutting and connection of electric circuits 0.8% 

8501 Motors and generators, electric 0.7% 

Others 7.2% 

Chapter 84 Mechanic machines, parts, heater 15.2% 

8471 Machines for data processing 5.2% 

8407 Engines gasoline ' 1.3% 

8418 Refrigerators 1.1% 

8409 Motor parts 1.0% 

8415 Machines and air conditioning apparatus 0.6% 

8421 Filters, purifiers, centrifuge (spinners) 0.6% 

Others 5.4% 

Chapter 27 Mineral fuels and related products 9.1% 

2709 Crude oils 7.6% 

2710 Petroleum oil except crude 1.5% 

2716 Electric power 0.0% 

2711 Petroleum gas, liquefied petroleum gas 0.0% 

Others 0.0% 

  Source: INEGI, Ministry of Economy, Mexico 
www.economia.gob.mx/comunidad-negocios/comercio-exterior/informacion-estadistica-y-arancelaria 
www.inegi.org.mx/inegi/default.aspx?s=est&c=7082&e=&i=  

 

 

 

http://www.economia.gob.mx/comunidad-negocios/comercio-exterior/informacion-estadistica-y-arancelaria
http://www.inegi.org.mx/inegi/default.aspx?s=est&c=7082&e=&i
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VALUE OF U.S. AUTOMOTIVE IMPORTS, 2013 

 

HS CODE PRODUCT WORLD MEXICO 

30000 Passenger cars, new and used US$152.5 billion US$19.8 billion 

30100 Trucks, buses, and special purpose vehicles US$25.4 billion US$21.6 billion 

30110 Bodies and chassis for trucks and buses US$789 million US$107 million 

30200 
Engines and engine parts (carburetors, 

pistons, rings, and valves) 
US$26.4 billion US$8.9 billion 

30210 Bodies and chassis for passenger cars US$11.2 million US$543.5 thousand 

30220 Automotive tires and tubes US$11,7 billion US$662.8 million 

30230 Other parts and accessories of vehicles US$91.9 billion US$34.7 billion 

 TOTAL 2013 US$308.8 billion US$85.8 billion 

     
Source: U.S. Census www.census.gov/foreign-trade  

 

 

A recent report produced by Scotiabank, a Toronto-based bank, estimated that today every vehicle built in the U.S. has about 

US$4,000 worth Mexican made parts. Furthermore, the report mentions that one in every four cars sold in the United States 

will be made in Mexico, positioning the country as the main source of auto imports in the U.S. 

 

Mexico has a modest domestic market, but the growth is due to its export strategy. The country sold abroad about 83 percent 

of its 2013 total production of 2.93 million cars, setting a fourth consecutive year record. 

 

 
Source: U.S. Commercial Service www.export.gov/mrktresearch/index.asp  
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5.7. LUXURY BRANDS 
 

As Mexico continues in the ascending path to becoming the leading car manufacturer in North America and globally with the 

production of light cars and trucks, it will now also become a top manufacturer of German luxury automobiles with the 

announced investment of premium brands like Audi, BMW, and Mercedes-Benz. According to a Bloomberg report, Mexico will 

be the fourth largest source of German luxury production in 2020, after Germany, China and the U.S. by being home to other 

luxury brands, such as Infiniti, Cadillac, and Lincoln. 

 

BWM announced a US$1 billion investment in the north-central state of San Luis Potosí where it will manufacture 150,000 

units of its model 328. The new facility will generate up to 1,500 new jobs when it begins operations in 2019. U.S. demand for 

BMW grew 8.1% in 2013 with sales of 375,782 compared to 347,583 in 2012.  

 

Renault-Nissan and Daimler AG also announced new investments in Mexico. Both groups will participate with 50% each to 

build a plant in the State of Aguascalientes, next to Nissan's current plant, to assemble Mercedes-Benz and Infiniti cars. The 

alliance expects to build 300,000 vehicles and will generate approximately 5,700 new jobs by the time the facility reaches 

capacity in 2021. 

 

The total planned investment is aroundUS$1.3 billion, and in 2017 will begin the production of Infiniti Q30 models, and 

Mercedes-Benz GLA in 2018.  

 

Audi is also moving assembly to Mexico with a US$1.3 billion plant in the state of Puebla, also home to Volkswagen. The plant 

is expected to begin production in 2016 and will be the global producer of its luxury Q5 SUV.  

 

Assembly in Mexico will now also have a large component of luxury autos, as global carmakers are confident of U.S. demand 

will maintain a healthy growth. Additional, they are also confident that they can deliver high quality standards with Mexico-

made autos. 

 

5.8. TRUCKS, BUSES, AND OFF-ROAD 
 

Mexico has also been benefited by NAFTA for the assembly of heavy vehicles. In 2013, Mexico produced 15% of all heavy trucks 

in North America. This compares to 7% in 2000. BBVA Research mentions that the U.S. reduced its production share from 

77.8% to 71.3% in the same period. 

 

The ANPACT (National Association of Manufacturers of buses, trucks and tractors) reported that Mexico produced a total of 

136 thousand 669 heavy vehicles in 2013, roughly 2.7 times more than in 2000. ANPACT also noted that 71% of Mexico's total 

2013 production of trucks was sold abroad.  

 

Volkswagen's commercial division, MAN, continues consolidating operations not only in Latin America but also in North 

America. In the State of Querétaro, MAN, produces models of series TGX and Constellation. The company also produces buses 

R39, R33, R37 and A69 as well as the top of line Lyon Coach, Lyon Mex, and Volkbus.  

 

Between January and August 2014, the Mexican industry of heavy vehicles produced over 109 thousand units, a 21% growth 

from the same period in 2013. Exports continue to drive the sector, which also registered a 25% growth.  

 

Mexico is currently the seventh largest producer of heavy vehicles, under China, Japan, the United States, Brazil, India and 

Germany. ANPACT recognizes that Mexico faces the challenge to reduce used truck imports in order to improve its world 

ranking. The substantial sale of used trucks in Mexico inhibits Mexico's global production and export capacity of new, high-

quality trucks. If fact, Mexico's largest opportunity to increase production is its domestic market. The current fleet of heavy 

trucks in Mexico is, on average, 18 years old, and ANPACT is seeking government support for a renovation program for small 

and medium transport companies to renovate over 10 thousand units.  

 

Off-road vehicles are a niche production market in Mexico despite the vehicle-manufacturing base in the country.  

 

http://www.bloomberg.com/news/2014-11-24/mexico-emerges-as-luxury-source-with-bmws-after-beetle-era-cars.html
http://www.anpact.com.mx/


 AUTOMOTIVE +   

 MEM-SUPPLIER  

28 

In May 2014, Canadian BRP Inc. (Bombardier Recreational Products), announced its decision to invest CA$55 million in the 

city of Ciudad Juárez in the State of Chihuahua to build a 38,000 square meters a third plant in Mexico to produce its Cam-Am 

line. The plant will be operational in 2017 and will generate approximately 900 new jobs. The company has manufacturing 

presence in Mexico since 2001 and exports off-road vehicles, such as its Sea-Doo Watercraft, to 100 countries. 

 

In 2010, U.S. producer of off-road vehicles under the brand North Pole Star (snow, four-wheel motorcycles, and golf carts) 

Polaris Industries Inc., decided to move its U.S.-based manufacturing to the State of Nuevo León with approximately 500 jobs. 

In September 2014, Polaris announced a new investment of USD$110 million to expand its paint and welding processes for the 

production of their four-wheel motorcycles, Razor y Titán. The company added an additional 500 new jobs to reach a total of 

2,500 jobs, making this plant the company's largest in the world.  

 

Honda also has a small presence in the manufacturing of off-road vehicles, four-wheel motorcycles, scooters, small utility 

vehicles, but mostly motorcycles. Today, Honda manufactures its Four Tracx ATVs and Pioneer side-by-sides (SxS) and 

engines as well as some motorcycles in the State of Jalisco. HSC began manufacturing back in 1988 with the production of CBR 

1000 and CH80 motorcycles. Currently, HSC makes various motorcycles, such DIO, Cargo (150, GL 150, CGL 125) and the new 

XR150L, double purpose vehicle. 

 

5.9. GOVERNMENT INCENTIVES 
 

The Ministry of Economy established various incentive programs to promote the MAS internationally, among which are: 

 

 Automotive Decree in 2009 with the objective to place productive investments in national territory, provided that they 

include: 

- Expansion or construction of installations. 

- Training and job generation. 

- Investment in R&D from businesses in the sector. 

- Its benefits include: 

 The inclusion of manufacturing companies under the Customs and Manufacturing Law under the Sectorial 

Promotion Program (PROSEC) for the automotive and auto parts industry. 

 Offering their vehicles, directly or by way of authorized distributors through documentation for each 

procurement tender. 

 Importing 10% of the production of the previous year with zero ad-valorem taxes. 

 The decree establishes three registration modes to access its benefits; however, only one of them is worth 

mentioning for the auto parts industry: article 4 of this decree, which description supports that Companies 

that perform or will perform manufacturing, assembly and even bulletproofing processes that increase the 

value of the vehicle by 50% can obtain the benefits, only BMW is registered as a participating company under 

this article. 

 

 Sectorial Promotion Program (PROSEC) 

- It is an instrument designed for manufacturers, to import their materials with preferential tax arrangements or 

exemptions, with the objective of maintaining their competitiveness. 

 Manufacturing, Bonded Assembly and Export Services Industry (IMMEX) 

- It simplifies the procedures and requirements for companies which have a structured business plan, allowing for 

the import of goods and services used in industrial processes for the development, transformation (modification) 

or repair of merchandise imported from abroad. 
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6. Supply Chain 

Mexico, as one of the leaders in car and auto parts production with the participation of the most important global companies, 

follows the international trends and best practices as well as faces the same industry challenges around the world.  

 

It is important to understand the trends and challenges that suppliers, particularly Tier 1, face in the fast-changing automotive 

industry in order to better adapt products and services offered to them. The most relevant includes the consolidation of the 

supplier industry, where Tier 1 suppliers will be integrating their activities backward, absorbing Tier 2 and Tier 3 players. 

OEMs will also be will rely on Tier 1 suppliers in the assembly process, sources of product innovation and R&D, technology 

(connectivity, hardware and software) integration, and end-user preference understanding. Particularly, technology will be at 

the center of the transformation of the automotive industry, particularly of the supply chain, and the evolution of Tier 1 and 

Tier 2 suppliers.  

 

Technology will affect the auto industry in three main ways: 

1) How OEMs assemble automobiles. Production will see more automation and robotics to increase productivity and 

profitability. Moreover, suppliers will use 3D Printing to design prototypes for new products. 

 

2) How automobiles function. Autos will contain more modules and integrated systems, creating a shift from mechanical to 

embedded software applications. This change will provide electronic suppliers to improve their position and influence with 

OEMs. 

 

3) How end-users interact with automobiles. End-users will use their cars as connectivity hubs to access the Internet, social 

media, GPS, telematics, smartphones and tablets, and on-board entertainment. 

 

Supply chain consolidation will result in Tier 1 suppliers that are more financially secure, have regional/global footprint, large 

corporate size, and profitable. This translates into new business models that can handle maximum delivery performance, 

maximum volume flexibility & responsiveness, manage complexity, and minimize operating costs. 
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AUTOMOTIVE SUPPLY CHAIN GLOBAL TRENDS & CHALLENGES 

Follow OEMs geographically 

Suppliers are required by OEMS to establish operations in the countries where they operate 

 

Diversification of client base 

Develop new technology-driven products to enter new niches 

 

Produce high-value added and integrated modules 

OEMs will not require components but full systems 

 

OEMs will rely more on Tier 1 suppliers as sources of innovation 

Tier 1 suppliers will require offer more value in the assembly process and end-user preferences 

 

Efficiency at lower volumes 

Tier 1 suppliers will consolidate, but will also require to be more flexible for OEMs niches 

 

Reduce cost of quality and reduce fixed costs 

Suppliers will require more automation, robotics and 3D printing to lower production costs 

 

Provide more service & aftermarket 

Suppliers will need to handle OEMs’ extended warranties, parts & maintenance, and repairs 

 
Source: JDA Software Group www.jda.com/industries/automotive-suppliers  

Frost & Sullivan http://es.slideshare.net/FrostandSullivan/2014-automotive-outlook-2-1214   
 
 

 

6.1. SUPPLIER STRUCTURE & AUTO PARTS 

 
BMW did not previously have an assembly plant in Mexico but does have a network of 64 suppliers of steering wheels, seats, 

air bags, ores, headlights, rear lights, and aluminum wheels. These components are made in Mexico to be integrated in its 

plants in the U.S. Between 2009 and 2012, the German automaker has tripled its purchasing in Mexico, from US$600 million 

to US$1.6 billion. The company estimates that by 2015 it will increase auto parts purchasing by an additional 20%. BMW buys 

mainly from German and American companies.  

 

The above case reflects the Mexican auto parts and components industry’s fast growth in the past decade. Today, it accounts 

for approximately 7% of GDP derived from manufacturing activities and 8% of all manufactured exports. It includes roughly 

2,800 companies, of which about one third are Mexican owned or controlled, employs about 400,000 employees, and exports 

to the U.S. are worth over US$25 billion. The sector grew from US$72 billion in 2012 to US$81.5 billion in 2014, and is 

expected to continue growing in the upcoming years. The National Industry of Auto Parts (INA) expects the sector will reach 

between US$90 billion to US$95 billion by 2019.  

 

Initially, suppliers from Japan and Germany wanted parts and components from their own countries, but now recognize that 

products made in Mexico are of equally high quality as anywhere in the world but at a fraction of the cost. Despite the growing 

parts production, there is a significant supply from abroad. Among the items imported in 2013, according to INA, were copper, 

aluminum and alloy cable and wire (US$1.78 billion), tires (US$1.63 billion), seats and parts (US$1.22 billion), harnesses 

(US$904 million), steering column parts (US$554 million) and disc brake mechanisms (US$534 million). In total, Mexico 

imported parts valued at US$38 billion, 7% more than in 2012. The challenge for local industry is to reducing imports to 

US$25 billion by 2019. 

 

Mexico is home to the top 500 Tier 1 suppliers in world, spread out in the two main regions, central and northern Mexico, 

where OEMs have assembly plants. Historically, American Tier 1 companies began acquiring Mexican suppliers following the 

trend to become global players with presence in the U.S., Canada, China, India, and Europe. Companies like Magna 

International Inc. employs 23,000 in 30 manufacturing sites, and Delphi Automotive, which has 54,000 employees in 46 

http://www.jda.com/industries/automotive-suppliers
http://es.slideshare.net/FrostandSullivan/2014-automotive-outlook-2-1214
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plants in 22 cities. Today, the industry is highly competitive with little room for new entrants. In fact, small and medium-sized 

Tier 1 or Tier 2 suppliers need to have strategic partnerships with larger companies in order to remain competitive.  

 

Tier 2 suppliers in the country are multiplying and are critical to the supply chain since they provide products to Tier 1 

suppliers. These companies have two main advantages: 1) they can build locally more cheaply than Tier 1 suppliers can import, 

and 2) their market is growing very quickly from current OEMs’ facility expansion, and new brands settling in Mexico in the 

near future who will bring their own Tier 1 suppliers.  

 

Tier 1 firms are becoming an important source of FDI and employment in Mexico as well as increasing demand of parts to Tier 

2 and Tier 3 firms.  

 

There are different opportunities for Tier 2 and Tier 3 suppliers in the Mexican auto industry. According to INA, 40% of a 

typical light vehicle is made of plastic, which represents clear opportunities for Tier 2 companies given the high level of 

imports. Among the plastics-related items imported in 2013 were seats and seat parts ($1.22 billion), harnesses ($904 million) 

and steering column parts ($554 million). Furthermore, plastic mold-making activities are one of the industry’s top priorities. 

 

Additionally, most tools used in Mexico are imported from Canada, Europe or Asia, a segment that represents an opportunity 

for exporters to sell directly Tier 1 suppliers, but also for those domestic or foreign companies established in Mexico that seek 

to build locally. 

 

Tier 3 suppliers of raw materials are predominately local companies but have low sophisticated manufacturing processes, and 

limited management and technical capacities.  

 

SUPPLIER INVESTMENTS IN MEXICO 2013- 2014 

 

COMPANY PROJECT INVESTMENT NUMBER OF 

JOBS 

Daimler Trucks 
New plant to manufacture truck 

transmissions 
US$ 300 million 2,473 

Jatco 
New plant to manufacture CVT 

transmissions 
US$220 million N/A 

Hitachi New plant to manufacture suspensions US$100 million 842 

Yutaka Giken 
New plant to manufacture exhaust 

pipes, engines and brakes for Honda 
US$40 million 337 

Bridgestone 
Upgrade for plants in Cuernavaca and 

Monterrey 
US$100 million N/A 

 

New plant in Silao, Guanajuato to 

produce 3 million high performance 

tires per year. 

US$210 million N/A 

Delphi 
Expansion to install production lines 

for wiring and electrical circuits 
US$41 million 350 

Source: ProMéxico  

http://mim.promexico.gob.mx/work/sites/mim/resources/LocalContent/356/3/131018_FC_autopartes_ES_VF.pdf  

 

http://mim.promexico.gob.mx/work/sites/mim/resources/LocalContent/356/3/131018_FC_autopartes_ES_VF.pdf
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The two largest concentrations of OEMs and suppliers are in the cities of Toluca (about 65 km from Mexico City) and Ramos 

Arizpe, close to the city of Saltillo in the northern State of Coahuila. However, the central State of Guanajuato is the fastest 

growing industry cluster. 

 

Despite the streamlined supply chain of the auto industry in Mexico, the smaller, privately held Tier 2 suppliers have been 

referred as the weakest link given their limited expertise, fewer resources, and tolerance to risk in order to invest in 

sophisticated technology to maintain quality standards and comply with strict delivery times within a “just in time” logistics 

model that often requires to establish manufacturing facilities in proximity to Tier 1 suppliers. 

 

The Central region of Mexico has an extensive cluster of auto parts manufacturers with 243 plants: 

 

A total of 101 for: seats, air conditioning, hydraulic jacks, interior components, engine parts, electric systems, stampings and 

suspensions. 

 

A total of 142 for: stampings, electric components, breaks and parts, rubber products, engine and transmission parts, hydraulic 

steering systems, exhaust pipes, tires, aluminum wheels, transmissions, shock absorbers, steering wheels, airbags, and 

breaking systems.  

 

 

 

 

 

LOCATION OF AUTO PARTS MANUFACTURING IN CENTRAL MEXICO 

 

 
 

The Northern region of Mexico has an extensive cluster of auto parts manufacturers with 268 plants: a total of 198 for: air 

conditioning, automotive systems, plastic parts, electric system parts, and engine parts. A total of 70 plants for: air 

conditioning and heating, interior components, accessories and electric systems. 
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LOCATION OF AUTO PARTS MANUFACTURING IN NORTHERN MEXICO 

 
Mexico’s automotive clusters comprise over a dozen states with economic activity disperse across a broad geographic region. 

The central region around Mexico City concentrates the most important activities of the industry. This area has the most 

educated and highly skilled workforce, such as engineers, and has the most concentrated road infrastructure, Mexico City’s 

GDP accounts for 17% of Mexico’s GDP (SHCP 2013) and accounts of almost all researches in the country (INEGI 2012). 

 

Mexico City and its neighboring states of State of Mexico and Puebla employ approximately 19% of the industry’s workforce 

(INEGI 2010) with approximately 100,000 employees. Furthermore, these three states make up 43% of the nation’s 

production. This automotive region is complemented by R&D centers and industry associations, and by the highest sales of 

automobiles.  

 

Of the 2,800 Tier 1, 2, and 3 suppliers in Mexico, almost 600 are in Mexico City, State of Mexico and Puebla, producing seats, 

air conditioning, interior components, engine parts, electrical systems, hydraulic systems, stamping, suspensions, and general 

metal-mechanic suppliers (PROMEXICO, Auto Parts, 2012).  
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7. Mexican MEM Industry 

Despite the current global economic challenges, such as the drop of oil prices, volatility in financial markets, low economic 

growth, and the relatively strong devaluation of the Mexican peso, Mexico still has a couple opportunities for growth in 2015. 

Manufacturing, construction, reduction of energy prices (oil and natural gas), the recently approved structural reforms, and the 

economic growth in the U.S. are specific factors that will support growth in the short and medium terms.  

 

 

7.1. MACHINERY & EQUIPMENT 
 

Experts estimate that the manufacturing industry in Mexico will experience an export-lead growth of approximately 9% in 

2015 mainly due to the economic recovery in the United States and the automotive sector. The National Statistics Agency, 

INEGI, reported that November 2014 added to 57 consecutive months of manufacturing employment growth with 3.7% year-

to-year. Specifically, the subsectors with the largest employment growth were transportation equipment manufacturing (8.4%) 

and accessories, electronic devices, and electric energy generation equipment (6.1%). In October 2014, there were 2014 25,316 

new jobs.  

 

INEGI breaks down the manufacturing sector in ten different subsectors, of which in 2011 the most relevant where 1) Food, 

beverage & tobacco, and 2) Machinery & equipment, accounting with roughly 55% of total manufacturing output.  

 

 

Source: Banco BASE  

www.bancobase.com/Files/Reporte%20Economico%20Semanal/agosto%2018,%202014.pdf  

 

 

The States of Estado de México and Nuevo León are contributed the most to the national manufacturing Gross Domestic 

Product in 2013 with 13% and 11% respectively. 
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Source: Banco BASE 

www.bancobase.com/Files/Reporte%20Economico%20Semanal/agosto%2018,%202014.pdf  

 

 

The following are the States where manufacturing is the main source to their Gross State Product: Coahuila, Querétaro, Estado 

de México, Aguascalientes, Guanajuato, Puebla and San Luis Potosí. 

 

In its recent Maquiladora Economic Report by Banco BASE, a financial institution, mentions that in November 2014, the 

manufacturing sector grew 5.31%, and highlights that the most dynamic subsectors were textiles, machine & equipment, and 

accessories, electronic devices, and electric energy generation equipment, which are in line with the sectorial employment 

growth. Additionally, capital investments for the production of machinery & equipment experienced a year-to-year growth rate 

of 11.85% suggesting potential expansion of the sector during 2015.  

 

In terms of manufacturing exports, overall the sector showed an increase of 4.0% in November 2014 driven by metal products 

and machinery & equipment with an annual increase of 5.9% and automotive also with an annual growth of 9.75%. 

 

 

7.2. ELECTRONICS 
 

The North American Industry Classification System (SCIAN) divides the electronic industry in five main subsectors: 

 

- (SCIAN 3341) – Computers and office equipment 

- (SCIAN 3344) – Semiconductors  

- (SCIAN 3342) – Communications  

- (SCIAN 3343) – Audio & Video 

- (SCIAN 3345, 3346) – Medical devices, and precision, measurements, and control instruments 

 

According to ProMéxico, the Mexican trade & investment agency, in 2012 the electronic manufacturing production was valued 

at US$55.7 billion accounting for the 4.7% of GDP. In 2013 there were approximately 679 manufacturers, employing almost 

458,000 workers. Mexico is the number one exporter of flat panel TVs, number four exporter of microphones & speakers, 

number five exporter of computers, and number ten exporter of cellular phones. Accumulated Foreign Direct Investment 

between 2002 – 2012 reach almost US$10 billion, mainly from the United States, Netherlands and Japan. Mexican states that 

capture the largest share of FDI are Jalisco, Chihuahua, Baja California and Estado de México.  
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In 2012, Mexico exported over US$75 billion worth of electronics, mainly to the United States (84%). The main export 

products are computers (24.4%) followed by flat panel TVs (19.9%). In the same year, Mexico imported over US$78 billion, 

reaching a trade deficit in electronics of over US$3.11 billion.  

 

Some of the main global manufacturers with presence in Mexico include Samsung, LG, Toshiba, Panasonic, Texas Instruments, 

Xerox, Siemens, Alcatel, Sanyo, Philips, Kyocera, Kodak, HP, Medtronic, Foxconn, Flextronics, Intel, Skyworks, Harman, Cal-

Comp Electronics, Ericsson, Furukawa, Jabil, and TPV. Additionally to manufacturing plants, companies also invest in 

Engineering and Design Centers.  

 

Despite having a highly specialized electronics manufacturing industry, mainly of consumer products, Mexico lacks local 

companies dedicated to design and/or manufacturing of electronic components. For example, in the production of TV sets, 

component imports include semiconductors, screens, passive components, printed circuits, among others. Additionally, 

Mexico imports over US$11.66 billion of integrated electronic circuits (HS 8542) from Costa Rica, the United States, Malaysia, 

and South Korea. 

 

ProMéxico is forecasting that the value of the sector will grow 35% towards 2020 reaching over US$87.6 billion from the 

US$64.76 billion at the close of 2014. 

 

 

7.3. METAL-MECHANIC 
 

The Mexican metal-mechanic industry accounts for 14% of manufacturing GDP in 2014, while for 2015 Mexico expects US$35 

billion of Foreign Direct Investment in the industry, promoted by the growth of the automotive and aerospace sectors as well as 

agricultural, plastics, trains, communications, transportation, and home appliances. Furthermore, the metal-mechanic 

industry in Mexico is closely linked to other sector such as mining, fishing, energy and construction.  

 

The sector has over 23, 120 companies of which more than 20,000 are small and medium size firms and recorded 4.0% growth 

in 2013. Despite the great dynamism of the sector, particularly exports, it faces strong challenges in 2015 in the domestic 

market. In a recent study conducted in the first half of 2014, the National Chamber of the Transformation Industry 

(CANACINTRA), provided a list of factors that limit the industry’s potential, such as low public spending, low investment in 

infrastructure, illegal trade of related products, and insecurity. Those companies that are not focused on the automotive and 

aerospace industry are working at 70% of production capacity. The report also adds that 1,800 of the total 6,920 companies 

closed their doors in the last 4 years.  

 

In addition, CANACINTRA lists the following as the main reasons for company closures: 

 

- Strong competition from cheaper products imported from Asia, mainly China. 

- Shift to other market opportunities. 

- Insecurity. 

- Lack of government financial support and lending. 

 

However, repair and maintenance shops machinery, tools, and equipment are not suffering as much given that companies lack 

financial and investment capacity to acquire new equipment. CANACINTRA advocates in favor of the industry, and suggest 

that companies lack financial support to modernize their equipment at competitive rates (5% - 7%) as well as a less 

cumbersome fiscal program that includes fiscal deductions to capital investments. 

 

 

The Swiss MEM sector has good export potential to the Mexican manufacturing industry. Despite the dynamism and maturity 

of the industry, manufacturers and the overall MEM sector in Mexico still require more innovation, automation, collaboration 

and integration of the value chain.  
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As in the global manufacturing landscape, Mexico is facing the need of its own transformation given the generation of 

information, the evolution in robotics, 3D printing, and other technological advancements. These and other factors of success 

will be key on how business is conducted and risks that companies will face.  

 

Mexico needs to improve, adapt, and develop new information tools to monitor industry and consumer preferences and trends 

in real time, improve collaboration models and strategic partnerships, and develop a more vertically integrated manufacturing 

networks between OEMs and suppliers. Finally, a lack of establishing processes, adoption of management best practices, and 

developing sound business strategy are some executive drawbacks in Mexico’s manufacturing sector. 

 

 

 

8. Opportunities 

The automotive supply chain is well integrated and highly specialized, but the greatest weakness lies in the local Tier 2 

suppliers that do not have the production capacity, necessary financing, and skills to deliver products with the flexibility, 

frequency and quality that OEMs are currently requiring to satisfy a growing demand from a changing industry.  

 

According to the Mexican Trade & Investment Promotion agency, ProMéxico, there are ten activities representing the biggest 

supply opportunities and encompass annual sales of almost US$86 billion, of which only US$25 billion is domestic 

production. These are opportunities for either foreign companies seeking to establish local operations or for local companies 

that require adequate machines to enter or grown in these segments through automation and high quality. These areas are: 1) 

Stamping, 2) Foundry, 3) Forging, 4) Machining, 5) Injection Molding (plastic), 6) Die Casting, 7) Parts & Components, 8) 

Interiors, 9) Electronic Assembly, and 10) Cabling and Wiring.  

 

 

BUSINESS OPPORTUNITIES IN THE AUTOMOTIVE SUPPLY CHAIN 

(US$ billions) 

 
Source: ProMéxico  www.promexico.gob.mx 

 

The origin of these opportunities is the fact that Mexico imports many products that can potentially be manufactured in-

house. According to the INA, some of the items that were imported in 2013 were copper, aluminum and alloy cable and wire 

($1.78 billion), tires ($1.63 billion), seats and parts ($1.22 billion), harnesses ($904 million), steering column parts ($554 
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million) and disc brake mechanisms ($534 million). Additionally, INA highlighted that in 2013, Tier 1 suppliers in Mexico 

produced almost US$79 billion, but the country's Tier 2 imports reached over US$38 billion, a 7% increase from 2012.  

 

Foreign global firms, mainly American, have established a strong presence in Mexico through a process of acquisition of local 

companies, thus entering is very difficult. Today the top 500 Tier 1 suppliers are present in Mexico with companies like 

Magna International, which employs over 23,000 workers at 30 facilities or Delphi Automotive with 54,000 employees 

working in 46 plants in 22 cities.  

 

The biggest opportunities for Tier 2 (and Tier 3) seem to be multiplying due to the increase presence and production of the 

top OEMs. Tier 2 plastic parts and components have excellent potential in Mexico, particularly plastic mold-making 

activities. Overall, ProMéxico identified that the most relevant business opportunities include stamping, foundry, forging, 

machining, injection molding for plastic, die casting, interiors (seat covers and carpets), electronic assembly, and cable, 

wiring and electric components. Additionally, spare and replacement parts for gasoline and diesel engines, electrical parts, 

collision repair parts, gearboxes, drive axles, and steering wheels also are in high demand by automakers.  

 

In the Tier 1 and Tier 2 supply chain, opportunities include OEM parts and components, precision assembly devices, 

machined parts, hybrid vehicle components, suspension systems, and pre-assembly components such as small and 

progressive stampings. Other products in demand include electronic components, specialized tooling, systems that eliminate 

waste and green technologies such as new combustion systems to reduce gas emission and oil consumption.  

 

The high level of Tier 2 imports reflects the difficulty to find local companies with sophisticated technology production to 

maintain high quality. This becomes an important challenge to Tier 1 suppliers who might have to move to Tier 2 production. 

 

Government has developed different public financing programs, which have supported over 100 Tier 2 suppliers to 

manufacture quality needed in international markets.  

 

Finally, repair shops are looking for diagnostic equipment. Tools needed include scanners, electronic measure systems, tools, 

and pneumatic tools, among others. Shops that handle collision repair need welding equipment, cutting tools, welding for 

plastic repair, adhesives, plastic and glass repair kits, spray guns, batch ovens, and other equipment related to body repair. 
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9. Market Entry 

Mexico is the most economically open country in the world with ten Free Trade Agreements (FTA) with forty-five countries, 

mainly in North and South America and Europe.  

 

COUNTRIES WITH FTA WITH MEXICO 2014 

 

 
Source: Wikipedia 

http://en.wikipedia.org/wiki/Economy_of_Mexico   

 

Recently, in November 2014, Mexico participated in the negotiations of Trans-Pacific Partnership (TPP) with eleven other 

countries, Australia, Brunei Darussalam, Canada, Chile, Japan, Malaysia, New Zealand, Peru, Singapore, the United States, 

and Vietnam. The TPP will extend Mexico's reach into Asia, and reduce trade barriers with countries in the region it already 

has significant bilateral trade, such as China and Japan. 

 

PARTICIPATING COUNTRIES IN THE TRANS-PACIFIC PARTNERSHIP (TPP) 

 

 
Source: The New York Times  

http://opinionator.blogs.nytimes.com/2014/03/15/on-the-wrong-side-of-globalization/?_r=0  

 

However, many social, business, and cultural factors limit Mexico's ability to take advantage of all these FTAs and other 

regional trade accords. Perhaps the main reason is due to the lack of experience, market knowledge and contacts, and 

confidence of Mexican companies, which are mostly small and medium size businesses, in dealing with different countries. 

http://en.wikipedia.org/wiki/Economy_of_Mexico
http://opinionator.blogs.nytimes.com/2014/03/15/on-the-wrong-side-of-globalization/?_r=0
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Given that NAFTA has attracted 80% of Mexican exports, local and foreign companies located in Mexico are mainly focused on 

the United States as well as with Canada, some Latin American countries, and relatively less with Europe. 

  

 

9.1. BUSINESS CLIMATE & CULTURE  

 
Mexican companies and Swiss enterprises face similar challenges as any small and/or medium size company in any country to 

proactively seek business opportunities abroad. Some of the challenges are: 

- Cultural differences 

- Lack of market knowledge 

- Limited contact network 

- Language barriers 

- Lack of dedicated (bilingual) staff 

- Limited budget, and  

- Complexity of doing business abroad (taxes, logistics, customs, norms, etc.) 

 

Governments around the world have correctly invested in trade promotion and international business facilitation services to 1) 

advise, 2) inform, and 3) guide their local companies on how to take advantage of the vast business opportunities around the 

world. Such is the case of Switzerland and Mexico. These two countries began bilateral relations in 1827 and officially since 

1945, providing a platform for companies from both countries to explore bilateral trade.  

 

Exporting definitely implies a challenge, but with the correct information, facilitation of a contact network, and diligent 

guidance small and medium sized companies can make better decisions. Ultimately, the first and foremost decision companies 

need to make is to proactively take the first step to plan and begin the process of exporting.  

 

Overall, Swiss companies have a stellar reputation in Mexico for their quality, and those companies that are already in Mexico 

are the best ambassadors to the "Swiss Brand", which supports the reputation and positioning of companies new to the market.  

 

Doing business in Mexico, as in any other country, has its own set of rules in the social, business and legal environments, but 

the fundamentals prevail. In order to be successful in Mexico, please consider the following 4 guidelines: 

 

 Specific value proposition for the local market / industry 

- Do you add enough value to differentiate yourself from the competition? 

 

 Price and Terms 

- Are you willing to negotiate and adapt to local requirements? 

 

 Ease and flexibility in doing business and communication 

- Do you have the staff and skills to develop long-term relationships? 

 

 A commitment to business development  

- Are you willing to invest between 9 to 12 months, at least? 

 

 

 

9.2. DOING BUSINESS IN MEXICO 
 

The MEM industry makes up Switzerland’s largest industrial sector. It is responsible for 40% of industrial value added. 

Switzerland ranks eleventh amongst the major machine-exporting countries in the world. In many product areas, such as 

paper processing, tooling machinery, textile machinery, print machinery and packaging machines, it is amongst the world’s 

leading providers. The Swiss MEM industry exports primarily to Europe, Asia and North America. 
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Around 29% of Swiss expenditure on R&D is contributed by the MEM industry. Switzerland is home of major research 

institutes for precision industry and nanotechnology:  

 

 Swiss Center for Electronics and Microtechnology (CSEM) in Neuchâtel 

 Swiss Federal Institute of Technology Zurich (ETH) and Lausanne (ETHL) 

 Swiss Federal Institute of Technology Lausanne (ETHL) 

 Swiss Federal Laboratories for Materials Science and Technology (EMPA) in Dübendorf 

 Swiss Nanoscience Institute in Basel 

 Adolf Merkle Institute in Fribourg 

 IBM research center in Zurich 

 Paul Scherrer Institute in Villigen 

 Berne University of Applied Science 

 

These two facts, 1) large number of MEM companies and 2) R&D through linkage between industry and research centers, are 

an important value and competitive differentiator for Swiss companies who seek to take advantage of the following 4 

opportunities in Mexico: 

 

1. Mexico has an important and growing manufacturing (IMMEX) based oriented to export to multiple markets, mainly 

the United States. 

2. The Mexican IMMEX industry is required to constantly improve its level of innovation, quality and precision to satisfy 

strict requirements of their clients. 

- Main export products: automobiles and auto parts; aerospace & aviation parts and components; electronics and 

appliances (TVs, smartphones, refrigerators); machinery; radio frequency and communications; optical, 

technical and medical instruments; plastics; iron and steel articles, among others like agricultural products, 

wind energy, and mineral fluid & oil. 

3. Mexico does not produce high precision machines and imports from different countries. 

4. The Swiss products, know-how, and research can support the supply and value chains of different industrial sectors in 

Mexico, such as the auto industry. 

 

 

9.3. BUSINESS DEVELOPMENT 
 

International firms have various strategies for entering a new market, many of which depends on the size of the company, its 

available staff and capabilities, and market knowledge. Some of the most used strategies include two broad methods: 1) 

alliances and 2) standalone. Alliances can be broken down into the following: 

 

Alliances 

 Joint ventures 

 Contract manufacturing and/or sales 

 Licensing 

 Franchising 

 Exporting (direct or indirect) 

 

Exporting is the most common way for companies to enter a new market through marketing and distribution channels, and is 

divided into direct or indirect exporting. Indirect exporting is often used for commodity products through trading or export 

management companies 

 

Companies that export directly usually do it through a local agent or distributor mainly because they have the local knowledge 

and contacts that are important to do business locally; they speak the language, understand local culture and business, and 

know who the potential customers are and how to reach them. Furthermore, the main distinction between agent and 

distributor is that local agents are representatives who promote and sell products without assuming any risk or responsibility 

for them. An agent, however, takes ownership of the product by purchasing products at a discount, and generally provide 

support and client service. 
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After assessing a new potential market and deciding to pursue the opportunities, the first step is identifying local agent (s) 

and/or distributor (s). Mexico's automotive and autoparts industries are spread throughout the country, but have a 

concentration in the north and central areas with a significant number of potential clients. Navigating the industry can be 

daunting, but contacting established local third parties like government agencies, industry and trade associations, and 

attending trade shows can facilitate the search of potential agents, distributors and even clients. 

 

In preparation to begin exporting directly and identifying local support, it is recommended that company executives visit 

Mexico as a recognition mission in order to have the opportunity to meet with experts, government, industry, and potential 

clients and agents / distributors, and see the market first hand.   

 

As a general guideline for current exporters is to research if current clients in other countries also have operations in Mexico, 

and if not, identify those potential clients with whom the company can have more familiarity, such as German OEMs or 

suppliers. Fortunately, many of the global automotive companies are present in Mexico.  

 

Meeting with German premium OEMs such as Mercedes-Benz, Audi, and BMW are a natural first step as they can offer an 

overview of their operation and the requirements for their suppliers.  

 

In the Appendix section of this guide, the contacts for industry associations and trade shows in Mexico and in the United States 

are listed as well as a directory of OEMs and suppliers.  

 

9.4. COMMUNICATION AND RELATIONSHIP BUILDING 
 

Swiss companies have excellent opportunities in Mexico, similar to those of other European countries like the Netherlands, 

France, UK, Spain, Italy, and Germany. Their current trade with Mexico has historic roots and cultural similarities (in the case 

of Spain, France and Italy), and their main business facilitators have been communication and local staff and/or partners. As 

the American journalist in the 1940's and 1950's, Edward Murrow said, “The real crucial link in the international exchange is 

the last three feet, which is bridged by personal contact, one person talking to another.” referring to public diplomacy, but 

that also applies to international business. 

 

In fact, communication and relationship building is very important when doing business in Mexico, and the advantage is that 

people are, generally, open and friendly and they welcome the opportunity to engage with foreigners. However, as it was 

mentioned above, business fundamentals prevail. 

 

As the MEM industry is beneficial to leverage current efforts by Swiss in positioning the "Swiss Brand" in Mexico, such as the 

Embassy, established companies, business community and associations. These entities help to increase a new company's 

visibility in Mexico, they also facilitate introductions to public officials in government and potential partners/clients in the 

business community, and also, they are supportive by providing their own experience and make recommendations. 

 

In Mexico the necessary Swiss third parties exist and should be taken advantage by Swiss companies seeking to enter or 

explore Mexico as a potential new international market, they function as "networking multipliers". Furthermore, there is a 

wealth of information available electronically and online to be more informed about these entities and Mexico overall. 

 

Finally, Mexican organizations and government offices, such as the Embassy or the country's export promotion agency 

(ProMéxico) have local presence in Switzerland and/or in neighboring countries. It is recommended to approach and consult 

these entities in the following locations: 

 

Mexico's Embassy in Berne 

Welpoststrasse 20, Bern 3015, Tel: 031 357 4747  

http://embamex.sre.gob.mx/suiza/index.php/la-embajada  

 

ProMéxico 

www.promexico.gob.mx  

http://en.wikipedia.org/wiki/Edward_R._Murrow
http://embamex.sre.gob.mx/suiza/index.php/la-embajada
http://www.promexico.gob.mx/
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Greta Shelley, ProMéxico Office Director – Bern  

Bern, Switzerland 

Address to be defined in Bern.  

bern@promexico.gob.mx  

Countries covered: Bulgary, Croatia, Czech Republic, Hungary, Liechtenstein, Poland, and Switzerland 

 

ProMéxico 

Nicole Schlettwein Roldan, ProMéxico Office Director - Berlin 

Klinglehöferstr 3, Tiergarten, Berlin, 310785, Germany 

Tel: +49-302-6932-3401 berlin@promexico.gob.mx 

Cities covered: Hamburg, Hannover, and Leipzing 

 

 

9.5. MEXICO PLAYBOOK 

 

The following check list seeks to provide an overview of the recommended first steps towards taking advantage of the export 

opportunities in the automotive market in Mexico. Obtaining market information and correct advice is recommended for an 

initial market assessment, but it is critically important to visit Mexico in a recognition trip to have direct contact with industry 

in order to evaluate the market potential and your capability to participate in a competitive market.  

 

Export checklist 

 

1. Further assess the Mexican auto market and evaluate your capabilities and commitment for at least 9 months. 

 

2. Identify the main product (s) / service (s) to be offered. 

 

3. Review cost structure, pricing, margins, and terms to sell and ship to Mexico. 

 

4. Identify a potential staff to be the main point of contact for Mexican operations. This person should be fluent in 

English, and desirable to also be proficient in Spanish. 

 

5. Plan a visit to Mexico: 

5.1. Schedule a call with the Swiss Business Hub in Mexico City to discuss your objectives, receive additional 

information, and advice. 

5.2. Preferably plan trip dates around a trade show. 

5.3. Consider stay for at least 3 days to allow meetings in Mexico City and nearby cities where auto clusters are 

located (Toluca, Querétaro, Guanajuato or Puebla). 

5.4. In Mexico City visit with Audi, BMW, Mercedes-Benz, Nissan or General Motors as well as with 3 to 4 suppliers 

as well as with industry associations (AMIA, INA). 

5.5. Meetings should also include potential agents / distributors. 

5.6. In Mexico City consider 4 to 5 meetings per day.  

5.7. Attend the trade show. 

 

6. After returning to Switzerland: 

6.1. Evaluate business potential 

6.2. Do not delay more than 2 weeks to follow up with Mexican contacts, particularly with prospective clients, 

agents or distributors. 

 

7. Schedule a call with the Swiss Business Hub in Mexico City to discuss next steps, such as perform in-depth market 

research, develop a competitive analysis, distribution channel identification, prospects identification, and evaluate 

specific opportunities and threats. 

 

mailto:bern@promexico.gob.mx
mailto:berlin@promexico.gob.mx
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Main considerations 

 

 Overall, Swiss companies have a stellar reputation in Mexico for their quality, and those      companies that are already 

in Mexico are the best ambassadors to the "Swiss Brand", which supports the reputation and positioning of companies 

new to the market.  

 

 Determining a new export cost price and margin structure will be key to successfully export to Mexico. Exchange rate 

USD/MXP will most likely increase to an average of MXP14.50 per USD  during the first semester 2015, which will 

increase logistics & transportation costs as well as the final price of imported products between 10% and 15% 

compared to 2014.  

 

 Providing appropriate training, marketing support, samples, product support, and timely supply of spare parts is 

critical for success.  

 

 Having your trademark, logo, and any other intellectual property registered and protected in    Mexico. 

 

 Developing a budget for product launching campaign and a local price list together with the      interested importer or 

distributor.  

 

 Reassuring yours and the distributor's cash flow is adequate in case you need to finance any   orders. Mexican 

businesses men usually pay 30, 60 or even 120 days depending on individual terms. 

 

 Pricing must include a margin for negotiation with end customers and distributors as well as considering 

commissions. 

 

 Prior signing any contracts with agents, distributors and/or clients, it is useful to obtain legal,  accounting and fiscal 

advice locally. (There are no indemnity laws to prevent a company from    canceling an agent or distributor agreement, 

but the cancellation clause should be specific). 

 

 Following up is key once the Swiss company has committed to invest up to 9 months to enter the market to set up 

operations, and to develop a medium-term marketing & sales plan. It is recommended to have a local advisor (Swiss 

Business Hub Mexico) that can assess you with any information and decision making.  

 

 Doing business in Mexico, as in any other country, has its own set of rules in the social, business and legal 

environments, but the fundamentals prevail. In order to be successful in the market, please consider the following 4 

guidelines: 

 

1. Specific value proposition for the local market / industry 

- Do you add enough value to differentiate yourself from the competition? 

 

2. Price and Terms 

- Are you willing to negotiate and adapt to local requirements? 

 

3. Ease and flexibility in doing business and communication 

- Do you have the staff and skills to develop long-term relationships? 

 

4. A commitment to business development  

- Are you willing to invest between 9 to 12 months, at least? 
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10.  Conclusions 

1. Mexico is a leader in the global automotive industry 

1.1. 90% of the top auto part companies are located in Mexico. 

1.2. By 2015, Mexico is estimated to be the number one car supplier of the U.S. 

1.3. By 2019, Mexico is estimated to producer over 4.8 million vehicles.  

1.4. By 2020, Mexico is estimated to be the number four largest producer of German cars. 

 

 

2. Mexico’s automotive supply chain represents export opportunities 

2.1. Affinity with German / European automakers and suppliers. 

2.2. Tier 1 and larger Tier 2 suppliers need to develop more value-added and innovative products. 

2.3. Tier 1 suppliers will be more integrated to OEMs’ assembly process and will consolidate. 

2.4. Modules and integrated systems to replace individual components and parts. 

2.5. Tools and tool making. 

2.6. Plastics and plastic mold making. 

2.7. Technology for manufacturing: automation systems, robotics, and 3D printing. 

2.8. Technology for automobiles: embedded software applications and pollution control. 

2.9. Technology for end-users: communications, Internet access, GPS, on-board entertainment. 

2.10. Purchasing decisions vary per OEM and supplier depending on the size of operations in-country. 

 

 

3. Mexico’s overall manufacturing sector presents export opportunities  

3.1. "Swiss Brand" promotes innovation and quality. 

3.2. Manufacturing segments: metal-mechanic and machinery & equipment. 

3.3. Manufacturing sectors: aerospace and electronics 

 

 

4. Global economic and political events will affect the industry 

4.1. During 2015, exchange rates will increase the cost for Mexican buyers. 

4.2. Potential reduction in transportation cost due to lower oil prices.  

4.3. Structural reforms are expected to increase FDI in Mexico. 

4.4. Stronger growth is expected in the U.S. and emerging economies. 

4.5. U.S. demand for automobiles is expected at over 16.4 million. 
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11. Appendix A: Trade Shows  

TRADE SHOWS IN MEXICO 

 

 

AUTOMOTIVE LOGISTICS CONFERENCE MEXICO 2015 

Date January 27 - 29, 2015 

Location 
Hotel Marquis Reforma 

Mexico City, Mexico 

Website www.automotivelogisticsmagazine.com/events/mexico/overview 

Description 

Bringing together supply chain professionals from government, OEMs, tier 

suppliers and service providers from within Mexico, across North America and 

globally, this unique gathering will help make the vital personal connections, and 

the essential physical supply chain connections, to ensure that plants in Mexico can 

deliver on their investment. Automotive Logistics Mexico is carefully structured to 

provide significant value for delegates. It will begin with a cocktail reception on the 

evening prior to the first day, encompasses presentation sessions, Q&A panels and 

panel discussions, and include a gala dinner on the second evening. There will be 

proper time for networking during coffee and lunch breaks. 

 

 

 

EXPO MANUFACTURA 2015  

Date February 3 -25, 2015 

Location 
Cintermex 

Monterrey, Nuevo León, Mexico 

Website www.expomanufactura.com.mx 

Description 

Expo Manufactura is a leading manufacturing trade show that attracts over 9,500 

visitors from Latin America, representing large, medium and small manufacturing 

firms in search of innovative solutions. The following are some of the countries 

exhibited in previous editions: Ecuador, Peru, Colombia, Brazil, Guatemala, 

Venezuela, Argentina, Chile, El Salvador, and Honduras. 

 

 

 

AUTOMOTIVE MEETINGS 2015   

(International Automotive Business Convention) 

Date February 23 - 25, 2015 

Location 
Querétaro Centro de Congresos 

Querétaro, Querétaro, Mexico 

Website www.automotivemeetings.com/mexico/index.php/en/ 

http://www.automotivelogisticsmagazine.com/events/mexico/overview
http://www.expomanufactura.com.mx/
http://www.automotivemeetings.com/mexico/index.php/en/
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Description 

Automotive Meetings Queretaro is the only event for the auto supply chain in 

Mexico. The first edition of Automotive Meetings Queretaro in 2013 boasted the 

presence of the most prominent automotive, heavy vehicles, buses and trucks 

manufacturers: MAN-Volkswagen Camiones Autobuses, TRW, Continental, 

TREMEC, Eaton, Cummins, Autoliv. These industry leaders and other OEMs have 

already pledged participation in the 2015 matchmaking program: BMW, Chrysler, 

Daimler, Dina, Fiat, Ford, GM, Hyundai, Mazda and Mercedes-Benz. In 2013, the 

event gathered 1400 participants for 3 days: 450 companies, 8,500 face-to-face 

meetings with 18 countries represented. 

 

 

 

TECMA (MACHINERY AND TOOLS) 2015 

Date March 3 - 6, 2015 

Location 
Expo Bancomer Santa Fé 

Mexico City, Mexico 

Website www.tecma.org.mx 

Description 

Bringing together supply chain professionals from government, OEMs, tier 

suppliers and service providers from within Mexico, across North America and 

globally. This unique gathering will help make the vital personal connections, and 

the essential physical supply chain connections, to ensure that plants in Mexico can 

deliver on their investment. 

 

 

 

AUTOMOTIVE AFTERMARKET INDUSTRY AND TUNING TRADE FAIR 2015 

Date March 18 - 20, 2015 

Location 
World Trade Center  

Mexico City, Mexico 

Website www.aaitfmexico.com/2015 

Description 

This event showcases products and services like universal consoles, DVD and 

navigation, monitoring and location digital GPS, TV, monitors, audio & amplifiers, 

speakers, sound insulation materials, equalizers, subwoofers, electronics, anti theft 

devices, sensors, detectors, central locking systems, tire pressure monitoring, car 

refrigerators, chargers, electronic humidifiers and many more related products and 

services in the Automotive, Industrial Products industries.  

 

For three days it will gather all together the international manufacturers of the best-

known brands of automotive equipment, who are seeking to make contact with 

customers, distributors and strategic allies. 

 

 

 

 

 

 

 

 

http://www.tecma.org.mx/
http://www.aaitfmexico.com/2015/02informacion.html
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EXPONIA 2015 

Date April 15 - 17, 2015 

Location 
Centro Banamex 

Mexico City, Mexico 

Website www.exponia.mx 

Description 

Expoina is the most crucial international symposium for the auto part industry, as 

through this platform more than 7000 regional and international attendees will 

gather to get insight on most advance auto parts, products and services. This is truly 

a unique event where leading experts and professionals of auto industry will gather 

to share their thoughts, opinion and at the same time display most advanced 

products and services all under the same roof. Expoina will be held under a healthy 

environment where high quality assembly, advanced services as well as real world 

training will take away the main limelight. Moreover, this summit also ensures 

networking session, which will further develop collaboration among researchers 

and professionals. Thus auto parts industry will witness a massive overhaul with the 

successful execution of this summit. 

 

 

 

CARGO WEEK AMERICAS - EXPO CARGA 2015 

Date June 23 - 25, 2015 

Location 
Centro Banamex 

Mexico City, Mexico 

Website www.expo-carga.com 

Description 

The leading event for freight transportation, foreign trade, and solutions for supply 

chain and material handling in Latin America. Cargo Week Americas began in 2009 

as the perfect venue to showcase Mexico as the logistics hub of Latin America 

having the infrastructure and several transportation means to move goods across 

the region and the world.  

 

Cargo Week Americas offers the ideal venue to participants to find opportunities, 

extend international trade, optimize costs and meet the best providers for 

transportation and logistics services. 

 

 

 

LOGISTICS AND SUPPLY CHAIN EXPO 2015 

Date June 23 - 25, 2015 

Location 
Centro Banamex 

Mexico City, Mexico 

Website www.logisticsandsupplychainexpo.com 

Description 

Logistics & Supply Chain Expo is a leading event in Latin America that gathers the 

main actors in the logistics Industry of Mexico around products, services, 

innovations and tendencies of the supply chain, logistics and material's handling. 

http://www.exponia.mx/
http://www.expo-carga.com/
http://www.logisticsandsupplychainexpo.com/
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PAACE AUTOMECHANIKA MEXICO 2015 

Date July 15 - 17, 2015 

Location 
Centro Banamex 

Mexico City, Mexico 

Website 
http://paace-automechanika-

mexico.us.messefrankfurt.com/mexicocity/en/for_attendees/welcome.html 

Description 

Organized by Messe Frankfurt GmbH, the Paace Automechanika Mexico is 

characterized as a vital automotive show. More than 18,000 visitors from various 

parts of the world are expected to attend the event. 

 

PAACE Automechanika Mexico City is Mexico and Central America's most 

important automotive trade show. Held annually, the event draws thousands of 

attendees in the automotive industry. With key domestic and international 

manufacturers as exhibitors, PAACE Automechanika Mexico City is the ultimate 

platform for sourcing domestic and international products and suppliers. 

 

 

EXPO INTERNACIONAL RUJAC 2015 

Date September 2 - 4, 2015 

Location Expo Guadalajara 

Guadalajara, Jalisco, Mexico 

Website www.rujac.com.mx  

Description This will be a show house in the automobile sector. This exhibition will showcase an 

assortment of automobiles like Nissan, Volkswagen, Chevrolet, Toyota Sedan, 

Renault, Honda, Ford, BMW, Audi, Bentley, among many others. This event can be 

considered as a source of earning business in the domestic and international 

automobile markets. There will be numerous pavilions displaying automobiles and 

vehicle accessories. Expo Internacional Rujac will also display the accessories that 

are associated with automobiles linked with well-known companies that are 

equipped with present day technologies. Such event will be a cross link of 

information, market trends, and automobile business scenario. 

 

 

 

EXPO TRANSPORTE ANPACT 2015 

Date November 18 - 20, 2015 

Location Expo Guadalajara 

Guadalajara, Jalisco, Mexico 

Website www.expotransporteanpact.com.mx 

Description The most extensive show of trucks and buses in the transportation industry. The 

most complete show in Mexico and Latin America, with recent innovations in 

trailers, semitrailers, original equipment, spare parts, components, 

telecommunications equipment, tools, specialized publications, and information 

services, adaptation services, conversions and accessory design for trucks and 

buses. An incomparable opportunity to find diverse types of motors with the most 

advanced technology available. 

http://paace-automechanika-mexico.us.messefrankfurt.com/mexicocity/en/for_attendees/welcome.html
http://paace-automechanika-mexico.us.messefrankfurt.com/mexicocity/en/for_attendees/welcome.html
http://www.rujac.com.mx/
http://www.expotransporteanpact.com.mx/
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TRADE SHOWS IN THE UNITED STATES 

 

NORTH AMERICAN INTERNATIONAL AUTO SHOW 2015 

Date January 17 - 25, 2015 

Location 
COBO Center 

Detroit, Michigan, USA 

Website www.naias.com 

 

 

CHICAGO AUTO SHOW 2015 

Date February 14 - 22, 2015 

Location 
McCormick Place 

Chicago, Illinois, USA 

Website www.chicagoautoshow.com 

 

 

NEW YORK INTERNATIONAL AUTOMOBILE SHOW 2015 

Date April 3 - 12, 2015 

Location Jacob Javits Center 

New York City, New York, USA 

Website www.autoshowny.com 

 

 

AUTOMECHANIKA CHICAGO 2015 

Auto Aftermarket Suppliers 

Date April 24 - 26, 2015 

Location 
McCormick Place 

Chicago, Illinois, USA 

Website 
http://automechanika-chicago-

us.messefrankfurt.com/chicago/en/for_attendees/welcome.html 

 

 

SAN FRANCISCO INTERNATIONAL AUTO SHOW 2015 

Date November 2015 

Location San Francisco, California, USA 

Website www.sfautoshow.com 

 

 

SEMA AUTO SHOW 2015 

Date November 3 - 6, 2015 

Location Las Vegas Convention Center 

Las Vegas, Nevada, USA 

Website www.semashow.com 

 

 

LOS ANGELES AUTO SHOW 2015 

Date November 20 - 29, 2015 

Location Los Angeles Convention Center 

Los Angeles, California, USA 

Website www.chicagoautoshow.com 

http://www.naias.com/
http://www.chicagoautoshow.com/
http://www.autoshowny.com/
http://automechanika-chicago-us.messefrankfurt.com/chicago/en/for_attendees/welcome.html
http://automechanika-chicago-us.messefrankfurt.com/chicago/en/for_attendees/welcome.html
http://www.sfautoshow.com/
http://www.semashow.com/
http://www.chicagoautoshow.com/
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12. Appendix B: Associations 

CHAMBERS & ASSOCIATIONS IN MEXICO 

 

MEXICAN ASSOCIATION OF THE AUTO INDUSTRY 
ASOCIACIÓN MEXICANA DE LA INDUSTRIA AUTOMOTRIZ, A.C. (AMIA) 

Website www.amia.com.mx 

Contact 

Mr. Fausto Cuevas 

General Director 

adriana@amia.com.mx 

Assistant: Adriana Vargas 

Details 
Ensenada #90, Col. Condesa, C.P. 06100, México, D.F. 

+52 (55) 5272 1144 

Description 

AMIA is an industry association created by car manufacturers in Mexico on January 

3, 1951 with the goal of having exclusive representation of the sector. AMIA 

represents the interests of car manufacturers as a collegiate before similar groups, 

chambers, confederations and federal, state and local governments. 

 

MEXICAN ASSOCIATION OF AUTO DISTRIBUTORS 

ASOCIACIÓN MEXICANA DE DISTRIBUIDORES DE AUTOMOTORES (AMDA) 

Website www.amda.mx    

Contact 

Mr. Guillermo Prieto Treviño 

Executive President 

gprietot@amda.mx  

Details 
Mercaderes #134, Col. San José Insurgentes, C.P. 03900, México, D.F. 

+52 (55) 3688 3650 

Description 

AMDA was founded in 1945 and currently it membership represents over 1,600 car 

distributors of the 42 brands of light and heavy vehicles with presence in more than 

210 cities in Mexico. AMDA offers a series of products and services to help their 

performance. 

 

NATIONAL ASSOCIATION OF TIRES DISTRIBUTORS AND 

RENOVATING PLANTS 

ASOCIACIÓN NACIONAL DE DISTRIBUIDORES DE LLANTAS Y PLANTAS RENOVADORAS, A.C. 

(ANDELLAC) 

Website www.andellac.com.mx 

Contact 

Mr. Rubén López Albarrán y Leal 

Director General 

cri_andellac@hotmail.com 

Details 
Cuauhtémoc #206, Col. San Pedro Iztacalco, C.P. 08220, México, D.F.  

+52 (55) 5696 7464 

http://www.canainpa.com.mx/
mailto:adriana@amia.com.mx
http://www.amda.mx/
mailto:gprietot@amda.mx
http://www.andellac.com.mx/
mailto:cri_andellac@hotmail.com
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Description 

ANDELLAC caters to the needs of its associates by consolidating the union of the 

tire sector and renovation, providing consulting, training and certifications using its 

resources. Some of its members include: Bridgestone, Continental, Good Year, 

Michelin, Pirelli, Tornel, Cooper Tires. 

NATIONAL ASSOCIATION OF REPRESENTATIVES, IMPORTERS, AND DISTRIBUTORS OF 

AUTO PARTS AND ACCESSORIES 

ASOCIACIÓN NACIONAL DE REPRESENTANTES, IMPORTADORES Y DISTRIBUIDORES DE 

REFACCIONES Y ACCESORIOS PARA AUTOMÓVILES, A.C. (ARIDRA) 

Website www.aridra.com 

Contact 

Mr. José Luis Muñiz 

President 

aridra@prodigy.net.mx 

Details 
Moreila #38 - 305, Col. Roma, C.P. 06700, México, D.F. 

+52 (55) 5525 2820 

Description 

ARIDRA represents the independent sector of auto parts in Mexico. Founded over 

68 years ago, it represents its broad membership and advocates in favor of common 

interests issues that support the strategic development and the improvement of its 

environment. Main activities include: periodical visits to different trade chambers 

and other similar private and public organizations in order to inform on relevant 

topics of its membership; provide preferential treatment on al types of commercial 

missions to identify business partners; also, attends domestic and international 

trade shows; and monitor all regulation and norms. 

 

 

NATIONAL INDUSTRY OF AUTO PARTS  

INDUSTRIA NACIONAL DE AUTOPARTES, A.C. (INA) 

Website www.ina.com.mx  

Contact 

Mr. Oscar Albin 

Executive Vice President 

ina@ina.com.mx 

Details 
Av. Colonia del Valle #607, Col. Del Valle, C.P. 03100, México D.F. 

+52 (55) 5682 5862 

Description 

Representative association for automotive suppliers in Mexico 

INA is a trade association of original and aftermarket equipment automotive 

suppliers engaged in the manufacture in Mexico of components, modules or 

systems for use in the manufacture of automotive original equipment or sale in the 

Mexican and global markets. The mission of INA is to support the development and 

economic growth of their members through the promotion of the global market and 

the manufacture of vehicles and auto parts in Mexico. 

 

 

NATIONAL ASSOCIATION OF MANUFACTURERS OF BUSES, TRUCKS, AND TRACTORS  

ASOCIACIÓN NACIONAL DE PRODUCTORES DE AUTOBUSES, CAMIONES Y TRACTOCAMIONES, A.C. 

(ANPACT) 

Website www.anpact.com.mx  

http://www.aridra.com/
mailto:aridra@prodigy.net.mx
http://www.ina.com.mx/
mailto:ina@ina.com.mx
http://www.anpact.com.mx/
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Contact 

Miguel H. Elizalde Lizarraga  

Executive President 

elizalde@anpact.com.mx 

Phone 
Av. Paseo de las Palmas #1650, Col. Lomas de Chapultepec, C.P. 11000, México D.F 

+52 (55) 5202 4900 

Description 

ANPACT was founded in 1992 to represent the interest of heavy vehicle (over 6.3 

tons) manufacturers and diesel motors by promoting and advocating in favor of the 

freight transportation industry in Mexico.  

 

 

NATIONAL CHAMBER OF THE FREIGHT INDUSTRY 

CÁMARA NACIONAL DEL AUTOTRANSPORTE DE CARGA (CANACAR) 

Website www.canacar.com.mx 

Contact 

Mr. José Refugio Muñoz López 

General Director 

r.munoz@canacar.com.mx 

Phone 
Francisco Sarabia #16, Col. Peñón de los Baños, C.P.15520, México D.F. 

+52 (55) 1560 1024 

Description 

The CANACAR was founded in 1989 with a common goal with industry to launch 

the Freight Transportation Modernization Program with government authorities. 

CANACAR was born as an answer to provide freight companies support with the 

deregulation of the sector and reduce the possibilities of dispersion of the sector.  

 

GUANAJUATO AUTOMOTIVE CLUSTER 

CLUSTER AUTOMOTRIZ DE GUANAJUATO (CLAUGTO) 

Website www.claugto.org 

Contact 

Mr. Fidel Otake Harada (Director General of GKN) 

President 

contacto@claugto.org 

Phone 
Carretera Cuota - Silao Km 3.8 Silao, C.P. 36292, Guanajuato 

+52 (472) 103 3032 

Description 

CLAUGTO has over 350 member companies, and is born from the need from local 

auto companies to find solutions to the specialized needs, among which are talent 

development & certification, supplier development, international trade, logistics, 

and technology & innovation. This created a niche to develop local suppliers and 

attract foreign direct investment.  

 

CLAUGTO seeks to consolidate the regional economy, support competitiveness of 

the auto industry and sustainable social development in collaboration with private 

sector companies, education & research institutions, and government. CLAUGTO 

has 350 members. 

 

 

 

 

 

 

 

 

 

 

mailto:elizalde@anpact.com.mx
http://www.canacar.com.mx/
mailto:r.munoz@canacar.com.mx
http://www.claugto.org/
mailto:contacto@claugto.org
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CHAMBERS & ASSOCIATIONS IN THE UNITED STATES 
 

 

AUTOMOTIVE TRADE ASSOCIATION EXECUTIVES  

(ATAE) 

Website www.atae.info 

 

 

NORTH AMERICAN AUTOMOBILE TRADE ASSOCIATION   

(NAATA) 

Website www.naata.org 

 

 

AUTOMOTIVE AFTERMARKET INDUSTRY ASSOCIATION 

Website www.aftermarketsuppliers.org 

 

 

ASSOCIATION OF INTERNATIONAL AUTOMOBILE MANUFACTURERS   

(GLOBAL AUTOMAKERS) 

Website www.globalautomakers.org 

 

 

ALLIANCE OF AUTOMOBILE MANUFACTURERS 

Website www.autoalliance.org 

 

 

INTERNATIONAL ORGANIZATION OF MOTOR VEHICLE MANUFACTURERS 

Website www.oica.net 

 

 

 

MOTOR & EQUIPMENT MANUFACTURERS ASSOCIATION 

Website www.mema.org 

 

  

http://www.atae.info/
http://www.naata.org/
http://www.aftermarketsuppliers.org/
http://www.globalautomakers.org/
http://www.autoalliance.org/
http://www.oica.net/
http://www.mema.org/
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AUDI MEXICO (CORPORATE) 
PARQUE GRANADA 69, COL. PARQUE DE LA HERRADURA, C.P. 52760, HUIXQUILUCAN, ESTADO DE MÉXICO 

TEL: +52 (55) 2452 4526 

 

BMW GROUP MEXICO (CORPORATE) 

PASEO DE LOS TAMARINDOS 100, COL. BOSQUES DE LAS LOMAS, MEXICO, DISTRITO FEDERAL 

TEL: +52 (55) 9140 8761 

TEL: +52 (55) 9140 8700 

 

BUICK GMC 
BLVD. JUAN ALONSO DE TORRES 1209 A, INDUSTRIAL (HAB.), LEON, C.P. 37340, GUANAJUATO 

TEL: +52 (477) 718 3060 

 

CHRYSLER DE MEXICO (CORPORATE) 
PROLONGACION PASEO DE LA REFORMA 1240, DESARROLLO SANTA FE, C.P. 05348, DISTRITO FEDERAL 

TEL: +52 (55) 5081 9300 

TEL: +52 (55) 5081 9393 

 

CHRYSLER DE MEXICO (PLANT) 
CARRETERA MEXICO-TOLUCA 60 5, TOLUCA DE LERDO CENTRO, TOLUCA, C.P. 50000, ESTADO DE MÉXICO 

TEL: +52 (722) 275 0872 

 

CHRYSLER DE MEXICO 
CALLE SALTILLO MONTERREY S/N, VALLE HERMOSO, SALTILLO, C.P. 25207, COAHUILA 

TEL: +52 (844) 432 0319 

 

FORD MOTOR COMPANY SA DE CV (CORPORATE) 
GUILLERMO GONZALEZ CAMARENA 1500, SANTA FE, MEXICO, C.P. 01210, DISTRITO FEDERAL 

TEL: +52 (55) 5292 4786 

TEL: +52 (55) 5292 4516 

TEL: +52 (55) 5292 6058 

 

FORD MOTOR COMPANY SA DE CV 
CARRETERRA HERMOSILLO LA COLORADA KM 4.5, SAN BENITO, HERMOSILLO, C.P. 83190, SONORA 

Tel: +52 (662) 259 8000 

 

FORD MOTOR COMPANY SA DE CV 
CIUDAD JUAREZ S/N, COMPLEJO INDUSTRIAL CHIHUAHUA, CHIHUAHUA, C.P. 31136, CHIHUAHUA 

TEL: +52 (614) 481 0627 

TEL: +52 (614) 481 0826 

 

FORD MOTOR COMPANY PLANTA MOTORES 
MIGUEL DE CERVANTES 100, SAN PEDRO, CHIHUAHUA, C.P. 31000, CHIHUAHUA 

TEL: +52 (614) 429 4001 

 

GENERAL MOTORS DE MEXICO (CORPORATE) 
EJERCITO NACIONAL 843, GRANADA, MEXICO, C.P. 11520, D.F. 

TEL: +52 (55) 9013 3009 
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TEL: +52 (55) 9013 3576 

 

GENERAL MOTORS DE MEXICO 
AV INDUSTRIA AUTOMOTRIZ S/N, PROGRESO, TOLUCA, C.P. 50150, ESTADO DE MÉXICO 

TEL: +52 (722) 277 2500 

TEL: +52 (722) 277 2500 

 

HONDA DE MEXICO (CORPORATE) 
CARRETERA EL CASTILLO 7250, CORREDOR INDUSTRIAL, EL SALTO, JALISCO 

TEL: +52 (33) 3284 0000 

TEL: +52 (33) 3284 0088 

 

MAZDA MOTOR DE MEXICO (CORPORATE) 
GUILLERMO GONZALEZ CAMARENA 1500, SANTA FE, MEXICO, C.P. 01210, DISTRITO FEDERAL 

TEL: +52 (55) 9140 5732 

 

MERCEDES-BENZ (CORPORATE) 
PASEO DE LOS TAMARINDOS 90, COL. BOSQUE DE LAS LOMAS, MEXICO, DISTRITO FEDERAL 

TEL: +52 (55) 5262 9860 

 
AV. JOSE ELEUTERIO GONZALEZ 700, COL. LOS URDIALES, C.P. 64640, MONTERREY, NUEVO LEÓN 

TEL: +52 (81) 8989 3100 

 

NISSAN MEXICANA SA DE CV (CORPORATE) 
AV. INSURGENTES SUR 1958, GUADALUPE INN, MEXICO, C.P. 01020, DISTRITO FEDERAL 

TEL: +52 (55) 5628 2727 

TEL: +52 (55) 5628 2695 

 

NISSAN MEXICANA SA DE CV 
GOLONDRINAS 81, GENERAL PEDRO MARIA ANAYA, MEXICO, C.P. 03340, DISTRITO FEDERAL 

TEL: +52 (55) 5688 2862 

 

NISSAN MEXICANA SA DE CV 
CARRETERA MEXICO-TOLUCA KM 57, TOLUCA DE LERDO CENTRO, TOLUCA, C.P. 50000, ESTADO DE MÉXICO 

TEL: +52 (722) 216 5011 

 

TOYOTA MOTOR SALES DE MEXICO S DE RL DE CV (CORPORATE) 
PASEO DE LOS TAMARINDOS 400-B, COL. BOSQUES DE LAS LOMAS, MEXICO, D.F 

TEL: +52 (55) 9177 3500 

TEL: +52 (55) 9177 3503 

 

VOLKSWAGEN DE MEXICO SA DE CV (CORPORATE & PLANT) 
AUTOPISTA FEDERAL MEXICO-PUEBLA KM 116, TLILOXTOC, PUEBLA, C.P. 72008, PUEBLA 

TEL: +52 (222) 230 8859 

TEL: +52 (222) 230 8401 

 

VOLKSWAGEN DE MEXICO SA DE CV 
AUTOPISTA VIA ATLIXCAYOTL KM 4.5, SAN FRANCISCO, PUEBLA, C.P. 72000, PUEBLA 

TEL: +52 (222) 210 3541 

 

VOLKSWAGEN DE MEXICO SA DE CV 
AUTOPISTA PUEBLA ORIZABA KM 14.5, SAN FRANCISCO, PUEBLA, C.P. 72000, PUEBLA 

TEL: +52 (222) 286 6247 
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AGUASCALIENTES 

 

APPLIED MEXICO SZ DE 
CARRETERA PANAMERICANA 75 NISSAN S/N NISSAN, ARELLANO, FICTICIO, C.P. 20340, AGUASCALIENTES 

TEL: +52 (449) 929 5281 

 

ARROWHEAD INDUSTRIES MEXICO S DE RL DE CV 
CALLE MUEBLEROS 206, EL CHICHIMECO, JESUS MARIA, C.P. 20916, AGUASCALIENTES 

TEL: +52  (449) 158 0810 

 

ASAHI SHO KO SHA MEXICO SA DE CV 
AV. AGUASCALIENTES 2713, DIANA, AGUASCALIENTES, C.P. 20278, AGUASCALIENTES 

TEL: +52 (449) 978 1513 

 

LAMUM AUTOMOTIVE SYSTEMS 
CALLE IPACARAI 116, LAS AMERICAS, AGUASCALIENTES, C.P. 20230, AGUASCALIENTES 

TEL: +52 (449) 929 5466 

 

CHIHUAHUA 

 

DELPHI AUTOMOTIVE SYSTEMS SA DE CV 
TAPIOCA 9411, FUNDIDORA, CIUDAD JUÁREZ, C.P. 32630, CHIHUAHUA  

TEL: +52 (656) 637 7695 

 

EDS DE MEXICO SA DE CV 
AV. HERMANOS ESCOBAR 6755, CIUDAD JUÁREZ CENTRO, CIUDAD JUÁREZ, C.P. 32000, CHIHUAHUA 

TEL: +52 (656) 627 1309 

 

JIMENEZ AUTOMOTRIZ DEL NTE S 
JUAREZ PORVENIR 975, LAS DELICIAS, CIUDAD JUÁREZ, C.P. 32670, CHIHUAHUA 

TEL: +52 (656) 640 3279 

 

KIM MIN SOO 
AV. HERMANOS ESCOBAR 7151, PARQUE INDUSTRIAL OMEGA, CIUDAD JUÁREZ, C.P. 32410, CHIHUAHUA 

TEL: +52 (656) 627 0963 

TEL: +52 (656) 627 0962 

 

SUJETADORES DE ACERO 
PQE IND IMPULSA 1, VILLA BONITA, CHIHUAHUA, C.P. 31137, CHIHUAHUA 

TEL: +52 (614) 481 3793 

 

COAHUILA 

 

GROB MEXICO 
BLV LUIS DONALDO COLOSIO 240, LOS PINOS 2DO SECTOR, SALTILLO, C.P. 25205, COAHUILA 

TEL: +52 (844) 485 0136 

 

JNM DE MEXICO 
BLV JESUS VALDEZ SANCHEZ S/N D, FUNDADORES, SALTILLO, C.P. 25015, COAHUILA 

TEL: +52 (844) 489 7529 
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MANUFACTURAS CIFUNSA 
CARRETERA SALTILLO MONTERREY 9 5, SALTILLO ZONA CENTRO, SALTILLO, C.P. 25000, COAHUILA 

TEL: +52 (844) 432 5074 

 

RASSINI SA DE CV 
PUERTO ARTURO 805, BRAVO, PIEDRAS NEGRAS, C.P. 26030, COAHUILA 

TEL: +52 (878) 783 8802 

 

VENTURA MANUFACTURING DE MEXICO 
CALLE SEBASTIAN MIGUEL LERDO DE TEJADA 523, ARTEAGA CENTRO, ARTEAGA, C.P. 25350, COAHUILA 

TEL: +52 (844) 483 1701 

 

 

DISTRITO FEDERAL (MEXICO CITY) 

 

COMERCIALIZADORA ROLL AMERICAN 
CALLE ITURBIDE 71, BARRIO SAN LUCAS, MEXICO, C.P. 04030, Distrito Federal 

TEL: +52 (55) 5685 1797 

 

DIESELAR IND 
AV. GRAN CANAL 6692 A Y B, SAN PEDRO EL CHICO, MEXICO, C.P. 07480, Distrito Federal  

TEL: +52 (55) 5781 5558 

TEL: +52 (55) 5781 0505 

 

EXSTO DIESEL 
AV. GRAN CANAL 6692 A Y B, SAN PEDRO EL CHICO, MEXICO, C.P. 07480, Distrito Federal 

TEL: +52 (55) 5781 2661 

 

INDUSTRIAL Y AUTOMOTRIZ ARANA SA DE CV 
AV. CUITLAHUAC 2908, SECTOR NAVAL, MEXICO, C.P. 02080, Distrito Federal 

TEL: +52 (55) 5341 9235 

 

LUIS EDUARDO HERNANDEZ ALEMAN 
CALLE SUDERMANN 213 5, POLANCO V SECCION, MEXICO, C.P. 11560, Distrito Federal 

TEL: +52 (55) 5533 2626 

 

MERIK SA DE CV 
CALLE PONIENTE 152 929, INDUSTRIAL VALLEJO, MEXICO, C.P. 07729, Distrito Federal 

TEL: +52 (55) 5587 2279 

 

PNUD CST FNUAP 
AV. HOMERO 806, POLANCO IV SECCION, MEXICO, C.P. 11550, Distrito Federal 

TEL: +52 (55) 5250 7977 

 

PARTES INTERNACIONALES DE DIRECCION AGR SA DE CV 
JUAN ANTONIO MATEOS 102, OBRERA, MEXICO, C.P. 06800, Distrito Federal 

TEL: +52 (55) 5740 1570 

 

UNINDUSTRIAS 
CLL 4 59, AGRICOLA PANTITLAN, MEXICO, C.P. 08100, Distrito Federal 

TEL: +52 (55) 5115 0166 

 

VEHICULOS JAPONESES ZAPATA 
CLL PONIENTE 140 418, INDUSTRIAL VALLEJO, MEXICO, C.P. 07729, Distrito Federal 

TEL: +52 (55) 5587 2747 
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ESTADO DE MÉXICO 

 

ALEPAK 
CALLE MELCHOR OCAMPO S/N, ALFREDO DEL MAZO, LERMA, C.P. 52030, ESTADO DE MÉXICO 

TEL: +52 (728) 282 2629 

 

CTL DE MEXANA IND 
RIO LERMA 24, LA ROMANA, MEXICO, C.P. 54030, MEX 

TEL: +52 (55) 5390 2487 

 

CORPORATIVO EMPRESARIAL BARRERA 
AV. VICENTE LOMBARDO TOLEDANO 217, CENTRO, TOLUCA, C.P. 50000, ESTADO DE MÉXICO 

TEL: +52 (722) 197 7543 

 

DECOPLAS SA DE CV 
CORREDOR INDUSTRIAL TOLUCA S/N, SAN CRISTOBAL HUICHOCHITLAN, TOLUCA, C.P. 50200, ESTADO DE MÉXICO 

TEL: +52 (722) 275 5460 

 

MEGA AUTOMOTRIZ 
CIRCUITO MEXICO TOLUCA S/N 57 3, LA JOYA, TOLUCA, C.P. 50100, ESTADO DE MÉXICO 

TEL: +52 (722) 199 7177 

 

JOSE MANUEL ALVAREZ Y LOYZAGA 
CALLE ANTONIO MANUEL RIVERA 7, AMPLIACION SAN JAVIER, MEXICO, C.P. 54030, ESTADO DE MÉXICO 

TEL: +52 (55) 5384 5373 

 

RASSINI 
AV. ELECTRICIDAD 6, XALOSTOC, MEXICO, C.P. 55348, ESTADO DE MÉXICO 

TEL: +52 (55) 5715 9370 

 

TRELLEBORG AUTOMOTIVE MEX 
AV. FEDERACION 747, TENANGO, TOLUCA, C.P. 50020, ESTADO DE MÉXICO 

TEL: +52 (722) 180 0385 

TEL: +52 (722) 249 6083 

 

 

HIDALGO 

 

AMERICAN COACH DE MEXICO 
AVE CORREDOR INDUSTRIAL S/N, HIDALGO, CIUDAD SAHAGUN, C.P. 43998, HIDALGO 

TEL: +52 (791) 913 3096 

 

EDIMOVILES 
CARRETERA JOROBAS TULA 24 5, TLAMACO, ATITALAQUIA, C.P. 42970, HIDALGO 

TEL: +52 (778) 738 0561 

 

SPACE TOURS 
AV. CORREDOR INDUSTRIAL S/N, CIUDAD FRAY BERNARDINO DE SAHAGUN CENTRO 

CIUDAD SAHAGUN, C.P. 43990, HIDALGO 

TEL: +52 (791) 913 0567 
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GUANAJUATO 

 

CGS AUTOMOTIVE DE MEXICO 
AV. FRESNOS 221, SILAO CENTRO, SILAO, C.P. 36100, GUANAJUATO 

TEL: +52 (472) 103 0184 

 

CONSORCIO UESANI 
AV. HIROSHIMA 1000, SALAMANCA CENTRO, SALAMANCA, C.P. 36700, GUANAJUATO 

TEL: +52 (464) 641 9999 

 

GRUPO ANTOLIN SILAO 
CALLE INGENIEROS 51, SILAO CENTRO, SILAO, C.P. 36100, GUANAJUATO 

TEL: +52 (472) 722 3278 

 

HONDA LOCK MEX 
CIRCUITO PARQUE INDUSTRIAL PUERTO S/N, MEZQUITE DE SOTELO, C.P. 36275, GUANAJUATO 

TEL: +52 (472) 748 9120 

 

HUPPERT ENGINEERING DE MEXICO 
CIRCUITO PORTON NEGRO 152, PORTONES DEL CARMEN, LEON, C.P. 37299, GUANAJUATO 

TEL: +52 (477) 783 0559 

 

MAFLOW MEXICO 
AV. EUCALIPTO 100, LA LOMA, SILAO, C.P. 36119, GUANAJUATO 

TEL: +52 (472) 103 0462 

 

RSB TRANSMISSIONS DE MEXICO  
AV. EUCALIPTO 100, SILAO CENTRO, SILAO, C.P. 36100, GUANAJUATO 

TEL: +52 (472) 103 0111 

 

SCHERDEL DE MEXICO S R L DE CV 
BLVD. AEROPUERTO DEL BAJIO 10 5 S/N 10 5, CENTRO, LEON, C.P. 37000, GUANAJUATO 

TEL: +52 (477) 772 5324 

 

AUTO ENSAMBLES Y LOGISTIC 
CALLE SILAO IRAPUATO S/N 3, SILAO CENTRO, SILAO, C.P. 36100, GUANAJUATO 

TEL: +52 (472) 722 3889 

 

 

JALISCO 

 

DETEK INTER 

CALLE RAMIRO HERNANDEZ 507, ISSSTE, GUADALAJARA, C.P. 44008, JALISCO 

TEL: +52 (33) 3695 1151 

 

GDX AUTOMOTIVE MEXICO 
PASEO VALLE 4910, EXITMEX, GUADALAJARA, C.P. 45010, JALISCO 

TEL: +52 (33) 3673 7013 

 

GDX AUTOMOTIVE M XICO 
PASEO VALLE 4910, EXITMEX, GUADALAJARA, C.P. 45010, JALISCO 

TEL: +52 (33) 3673 7015 
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GRUPO AUTOMOTRIZ TALA 
CALLEJÓN DE LA SOLEDAD 11, TEUCHITLAN, TEUCHITLAN, C.P. 46760, JALISCO 

TEL: +52 (384) 733 7554 

 

GUTIERREZ ISAAC RICARDO EMMANUEL 
CALLE NUEVA GALICIA 22, LAS VEGAS, GUADALAJARA, C.P. 45590, JALISCO 

TEL: +52 (33) 3675 7284 

 

INDUSTRIA CARROCERA D MARYS 
PRIVADA DEPORTIVA 437, BALCONES DEL SOL, GUADALAJARA, C.P. 45068, JALISCO 

TEL: +52 (33) 3180 3186 

 

SUMIDA COMPONENTS DE MEXICO 
AV. JUAN GIL PRECIADO 1844, LOS ROBLES, GUADALAJARA, C.P. 45134, JALISCO 

TEL: +52 (33) 3165 4114 

 

 

NUEVO LEON 

 

AUTOMOTRIZ CONTRY COMERCIAL 
AV. EUGENIO GARZA SADA 3832, BRISAS LA PUNTA, MONTERREY, C.P. 64780, NUEVO LEÓN 

TEL: +52 (81) 8349 5040 

 

AUTO PARTES EL GUERO YONKE 
CALLE MEZQUITAL STA. ROSA KM4, EL MEZQUITAL, MONTERREY, C.P. 66630, NUEVO LEÓN  

TEL: +52 (81) 1760 3552 

 

CARPLASTIC SA DE CV 
VILLA JUAREZ S/N, PARQUE INDUSTRIAL KUADRUM, MONTERREY, C.P. 66600, NUEVO LEÓN 

TEL: +52 (81) 8386 9004 

 

GRUPO AIGX SA DE CV 
JOSE F MUGUERZA 2700, LOMAS, MONTERREY, C.P. 64030, NUEVO LEÓN 

TEL: +52 (81) 8344 6638 

 

GVC AUTOPARTES 
SONORA 1085, ROMA, MONTERREY, C.P. 64700, NUEVO LEÓN 

TEL: +52 (81) 8190 6773 

 

SERVIDIARSA 
AV. JOSE VASCONCELOS 155, SANTA ENGRACIA, MONTERREY, C.P. 66267, NUEVO LEÓN 

TEL: +52 (81) 8352 5768 

 

 

PUEBLA  

 

ALLOY WHEELL REPAIR SPECIALIST 
FRANCISCO MARQUEZ 101, SAN MIGUEL LA ROSA, PUEBLA, C.P. 72190, PUEBLA 

TEL: +52 (222) 169 7017 

 

AUTOPARTES WALKER 
CARRIL NORTE SN FELIPE S/N, SAN MIGUEL CANOA, SAN MIGUEL CANOA, C.P. 72900, PUEBLA 

TEL: +52 (222) 229 0270 

 

BENTELER DE MEXICO 
AUTO FED MEXICO PUEBLA KM 117, PLANTA VOLKSWAGEN, PUEBLA, C.P. 72008, PUEBLA 
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TEL: +52 (222) 210 5464 

 

BROSE DE MEXICO 
AV. SAN LORENZO 1214, CENTRO, PUEBLA, C.P. 72000, PUEBLA 

TEL: +52 (222) 210 5223 

TEL: +52 (222) 210 5178 

FFT MEXICO SA DE CV 
CALLE L N0 3, CIUDAD DEPORTIVA, PUEBLA, C.P. 72226, PUEBLA 

TEL: +52 (222) 223 2200 

 

KENWORTH DEL SUR 

AV. ESTEBAN DE ANTUÑANO 354, LA AHOGADA, PUEBLA, C.P. 72130, PUEBLA 

TEL: +52 (222) 224 3301 

 

MAGADAN QUIMA 
29 NORTE 208, AMOR, PUEBLA, C.P. 72140, PUEBLA 

TEL: +52 (222) 249 2714 

 

MAGNETI MARELLI SISTEMAS ELECT 
CAMINO SAN LORENZO 22, SAN FRANCISCO, PUEBLA, C.P. 72000, PUEBLA 

TEL: +52 (222) 210 6436 

 

MITSUBISHI ELECTRIC DE MEXICO 
TEPETITLAN 762, POPULAR COATEPEC, PUEBLA, C.P. 72470, PUEBLA 

TEL: +52 (222) 219 7233 

 

PANALPINA TRANS MUND MEXICO 
CARRETERA FEDERAL MEXICO PUEBLA KM 116 

PLANTA VOLKSWAGEN DE MEXICO S.A. DE CV, PUEBLA, C.P. 72008, PUEBLA 

TEL: +52 (222) 210 5234 

 

SCHMOLZ BICKENBACH MEXICO 
CAMINO SAN LORENZO 22, SAN LORENZO ALMECATLA, C.P. 72710, PUEBLA 

TEL: +52 (222) 210 5532 

 

RASSINI FRENOS 
CARRETERA MOYOTZINGO 2 5, SAN MARTIN TEXMELUCAN DE LA BASTIDA CENTRO 

SAN MARTIN TEXMELUCAN, C.P. 74000, PUEBLA 

TEL: +52 (248) 484 0986 

TEL: +52 (248) 484 0619 

 

REYNARD MEXICO 
FDO MONTES DE OCA SUR 2 S/N, LOS ANGELES, SAN MARTIN TEXMELUCAN, C.P. 74080, PUEBLA 

TEL: +52 (248) 484 6543 

 

SOMMER ALLIBERT DUROPLAST MEXICO 
AUTO FEDERAL MEXICO PUEBLA KM 117 

PLANTA VOLKSWAGEN DE MEXICO S.A. DE CV, PUEBLA, C.P. 72008, PUEBLA 

TEL: +52 (222) 210 5461 

TEL: (222) 210 5462 

 

 

QUERETARO  

 

AT Y V DESARROLLOS Y MANUFACTURAS 
AV. LA CAÑADA 27, PARQUE INDUSTRIAL BERNARDO QUINTANA, LA PIEDAD, C.P. 76246, QUERÉTARO 

TEL: +52 (442) 221 5141 
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HARADA INDUSTRIES MEXICO SA DE CV 
AV. CENTRAL 4 3 1 S/N 3 1, INDUSTRIAL, QUERETARO, C.P. 76130, QUERÉTARO 

TEL: +52 (427) 272 4085 

TEL: +52 (427) 272 5023 

 

 

TRW SISTEMAS DE DIRECCIONES SA 
AV. DOS 1401, LOMAS DE CASA BLANCA, QUERETARO, C.P. 76080, QUERÉTARO 

TEL: +52 (442) 221 5249 

 

 

SAN LUIS POTOSI 

 

DRAEXLMAIER COMPONENTS AUTOMOTIVE DE MEXICO SRL DE CV 
AV. PRINCIPAL S/N 1, ZONA INDUSTRIAL, SAN LUIS POTOSI, C.P. 78395, SAN LUIS POTOSÍ 

TEL: +52 (444) 161 5004 

TEL: +52 (474) 742 3564 

 

NAX MFG 
ALBERTO COSSIO 105, ARBOLEDAS TANGAMANGA, SAN LUIS POTOSI, C.P. 78140, SAN LUIS POTOSÍ 

TEL: +52 (444) 811 0710 

 

 

SONORA 

 

AUTOS DE HERMOSILLO 
DOMICILIO CONOCIDO S/N, VALLE HERMOSO, HERMOSILLO, C.P. 83209, SONORA 

TEL: +52 (662) 267 0434 

TEL: +52 (662) 267 0429 

 

BARCELO VAZQUEZ MARCO ANTONIO 
PRIVADA CALESA 36, PARQUE MADERO NORTE, HERMOSILLO, C.P. 83070, SONORA 

TEL: +52 (662) 251 0645 

 

PLANTA DE ESTAMPADO Y ENSAMBLE DE HERMOSILLO 
CARRETERRA A LA COLORADA KM 4.5, VILLA SATELITE, HERMOSILLO, C.P. 83200, SONORA 

TEL: +52 (662) 259 8000 

 

RIVER PARTS SRL DE CV 
AV. GUADALUPE VICTORIA 69, CUAUHTEMOC, SAN LUIS RIO COLORADO, C.P. 83400, SONORA 

TEL: +52 (653) 535 7992 



 

 

 

ExportHelp 
s-ge.com/exporthelp 

exporthelp@s-ge.com 

T 0844 811 812 

 

 

Switzerland Global Enterprise 

Stampfenbachstrasse 85 

CH-8006 Zürich 

T +41 44 365 51 51 

 

Switzerland Global Enterprise 

Corso Elvezia 16 – CP 5399 

CH-6901 Lugano 

T +41 91 601 86 86 

 

Switzerland Global Enterprise 

Avenue d’Ouchy 47 – CP 315 

CH-1001 Lausanne 

T +41 21 545 94 94 

 

s-ge.com 


