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WHY INDONESIA?
KEY INFORMATION
Indonesia, an extensive archipelago comprising of thousands of islands between the 
Indian Ocean and the Pacific Ocean, is the largest economy in Southeast Asia. Its GDP, 
valued at USD 1.12 trillion (CHF 1.01 trillion) in 2019, comprises nearly half of ASEAN’s 
economic output. 

A FAST GROWING, RESILIENT ECONOMY
Despite the 2008 crisis, Indonesia has recorded average economic growth rates above 5% 
since 2000. Already the world’s 8th largest economy in terms of purchasing power parity, 
the country is expected to become the 4th largest by 2050. Because of Covid-19, the IMF 
forecasts GDP to contract by 0.5% in 2020 but expects growth to rebound to 6.1% in 2021.

FINANCIAL INFORMATION
INDONESIA

OFFICIAL PROGRAM

Source: World Bank
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DEMOGRAPHY AND DEMOCRACY
With over 276 million people, Indonesia is the fourth most 
populous nation in the world. The country is the world’s third-
largest democracy, after India and the United States, and is also the 
largest Muslim-majority country. It has a rapidly urbanising 
population and an abundant supply of labour, with over 50% of its 
population under the age of 30.

FAST-TRACKED REGULATORY REFORMS
In the last four years, the Indonesian government has released 
sixteen Economic Reform Packages, which are intended to 
stimulate investment. In April 2019, credit rating agency S&P 
upgraded Indonesia’s sovereign ratings to “BBB with a stable 
outlook” from “BBB-”. 

To boost investment, in October 2020 the government promulgated 
an Omnibus Law, reforming more than 70 laws, streamlining 
business regulations, simplifying the land acquisition process, 
easing restrictions on foreign investments, loosening labour laws, 
and providing more incentives to free-trade zones. The Omnibus 
law was ratified in November 2020, highlighting the government’s 
determination to push through reforms. 

Source: World Bank; United Nations

Key Metrics

Key cities
Jakarta: 9.6 mn 

Surabaya: 2.8 mn 
Bandung: 2.4 mn

Languages
Bahasa Indonesia

English

Population aged 15–64
67.7%

(2019)

Rupiah (IDR) Exchange Rate 
15,360.7 IDR/CHF

(Nov 2020)

Big Mac Index
–59% IDR-USD

(July 2020)

GDP per capita
USD 4,135 

(2019)

2.3% Annual urban population growth 

USD 695 million Indonesia’s imports from Switzerland 
in 2019, up from USD 469 million in 2010

130 million Active Indonesian users on social media

USD 739 million Indonesia’s exports to Switzerland in 
2019, up from USD 175 million in 2010

ACCELERATING INFRASTRUCTURE DEVELOPMENT
The government’s efforts to prioritise infrastructure and 
development have gained the confidence of global investors. Since 
taking power in 2014, President Joko Widodo has implemented an 
ambitious infrastructure development programme, which includes 
airports, ports, and power stations, as well as thousands of miles of 
rural roads to connect many far-flung communities with market 
centres. 

There are plans to spend more than USD 400 billion on 
infrastructure between 2020 and 2024, with a focus on 
transportation projects.

In 2019, the President announced ambitious plans to relocate  
the country’s capital city to the province of East Kalimantan  
on the island of Borneo. The move would cost an estimated  
USD 32.7 billion, with the government covering 19% of the cost.

STRONG COMMERCIAL TIES WITH SWITZERLAND
Indonesia is a lucrative market and also an ideal production  
base for Swiss manufacturers to serve domestic and export 
markets. Exports from Switzerland to Indonesia reached around 
USD 550 million and imports from Indonesia to Switzerland 
around USD 420 million in 2019 (figures excl. gold).

In December 2018, Indonesia and the European Free Trade 
Association (EFTA) countries signed the Indonesia-EFTA 
Comprehensive Economic Partnership Agreement (IE-CEPA), 
which is currently being ratified by the countries.
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Demography
Four in ten people living in Southeast Asia are Indonesians.  
More than 30 million people live in Greater Jakarta, more than in 
the whole of Australia. According to United Nations data, the  
city is the world’s second-largest urban conglomeration, after 
Tokyo.

 – 52 million Indonesians are considered to be middle class
 – 88 million Indonesians are under the age of 30

Agriculture
Indonesia produces around two-thirds of the global output of 
palm oil and around 10% of the world’s aquaculture output.  
The country is also: 

 – The largest producer of coconuts, nutmeg, and cinnamon
 – The 2nd largest producer of natural rubber 
 – The 4th largest producer of cassava and coffee
 – One of the largest producers of tropical timber products

Energy
Indonesia ranks as the world’s second-largest geothermal 
energy producer. The country holds 40% of the world’s potential 
geothermal resources, equivalent to an estimated capacity  
of 29 GW per year. It has the following potential capacities:

 – 208 GW of solar energy
 – 75 GW of hydropower
 – 33 GW of biomass
 – 61 GW of wind power
 – 18 GW of tidal power

Natural Resources
Indonesia’s mining and petroleum industries contribute to 
around 60% of its total exports. The country has large deposits of 
oil, natural gas, gold, coal, tin, silver, copper, bauxite, zinc, nickel, 
and iron. Indonesia has:

 – The world’s largest reserves of nickel ore, which is particularly 
important for the production of EV batteries 

 – The largest gold mine and the second-largest copper mine in 
the world; and

 – Ranks as the world’s 2nd largest producer of tin and 3rd largest 
producer of coal

A GIANT IN SOUTHEAST ASIA
Indonesia holds a special place in the Association of Southeast Asian Nations or ASEAN. It is among the organisation’s 
founding members and ranks at the top in terms of size of the economy, and military strength. Jakarta, the capital city of 
Indonesia, is home to the ASEAN Secretariat.



THE “MAKING INDONESIA 4.0” ROADMAP
The “Making Indonesia 4.0” initiative is designed to enhance 
connectivity and digitisation of the manufacturing sector, and 
promote export-competitive industries. It includes labour-
intensive industries, such as food & beverage and textile & 
garment, as well as capital-intensive industries such as automotive, 
electronics, and chemicals. 

The programme provides specific incentives and seeks to increase 
investment directed to five key areas: Internet of Things (IoT), 
artificial intelligence (AI), human-machine interface, robot and 
sensor technology, and 3D printing.

ACCELERATING DIGITAL TECHNOLOGY ADOPTION
The Covid-19 pandemic is accelerating the adoption of digital 
technology across various sectors and all levels of the economy, 
from individuals to corporates. 

 – SMEs are embracing digitalisation, as they are having to operate 
and transact online amid the social restrictions. 

 – Digital education companies are thriving in Indonesia – the 
country is home to Southeast Asia’s largest digital education 
company, Ruangguru (Teacher’s Room) boasting more than  
17 million subscribers.

Internet Economy
Estimated at USD 40 billion in 2019, Indonesia’s 
Internet economy has seen an average growth rate of 
49% a year, and has more than quadrupled in size since 
2015. As the largest and fastest growing Internet 
economy in the region, it is well on track to cross the 
USD 130 billion mark by 2025.

Connected Society
As of January 2020, Indonesia counted 175.4 million 
internet users with an internet penetration rate of 64%, 
160 mn social media users, and 338 mn mobile 
connections, equal to 124% of the total population. It 
was estimated that the average Indonesian spends 8 
hours a day surfing the net.

Tech unicorns
Indonesia has the highest number of tech unicorns in 
the region, such as transport and logistics service 
provider Go-Jek, hotel and flight booking platform 
Traveloka, digital payment service company OVO, and 
two B2B/B2C online marketplaces, Bukalapak and 
Tokopedia.

E-commerce
The country’s fast growing B2B and B2C e-commerce 
platforms are increasingly important channels for 
companies seeking to access customers in the market. 
Between February and June 2020, in-app sessions 
among Indonesian users for e-commerce and 
shopping apps rose by up to 70%. 

DID YOU KNOW THAT…WHY INTERNATIONAL FIRMS TARGET INDONESIA

Growth in Key Manufacturing Sectors in Indonesia in 2019 

1. Electronics 8%
2. Chemicals & Pharmaceuticals 11.5%
3. Automotive 6.3%
4. F&B 6.8%
5. Textile 19%

1. Indonesia offers a lucrative market for electronics, and the 
government supports the growing production and exports of 
higher value-added electronic products. This sector is deeply 
integrated into the regional supply chain, which is responsible 
for one-quarter of Southeast Asia’s exports. 

2. The recent implementation of Universal health insurance 
coverage has led to increased demand for medical technologies, 
generic drugs, and an expansion in the range of pharmaceutical 
products authorised to be used, creating significant 
opportunities in the sector. The Covid-19 pandemic has created 
an opportunity to boost local production of pharmaceuticals 
and vaccines, as well as expand the use of local inputs in the 
manufacturing process. 

3. The country is the largest automotive market, and the second-
largest automotive producer in Southeast Asia. It is moving 
towards the production of electric, hybrid, and autonomous 
vehicles, and is building an EV charging infrastructure.

4. In addition to a growing demand for processed food, there is 
also the opportunity to offer modern food processing 
equipment and technology as local manufacturers strive to 
increase production as well as improve efficiency. 

5. The textile & garment industry targets to record USD 75 billion 
worth of exports by 2030. International companies are 
capitalising on offering technology for higher-value products to 
help local players build up more sophisticated capabilities.

Global Value Chain Diversification
During the Pandemic global supply chains were interrupted and created 
substantial challenges. Thereafter several companies started to look for 
alternative solutions as back-ups. Indonesia, which had the 11th largest 
manufacturing value-add in the world in 2019, is emerging as a compelling 
option for these companies, due to:
–  A large domestic market, with rapidly rising consumption levels
–  An abundant and young labour pool, with 50% of population under 30
–  Low wages, with monthly salaries averaging USD 200 for  

manufacturing jobs
–  Progress towards streamlined regulatory environment due to  

Omnibus Law
–  Lowering of Corporate Income Tax rate from 25% in FY  

2019 to 22% in FY 2020/2021, 20% in FY 2022 
–  Attractive government incentives, and benefits and facilities  

in 15 Special Economic Zones (SEZs)
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%
 Payment 38

Lending 31
Wealth Management 8
Market Aggregator 7
Insurtech 6
Crowdfunding 4
POS System 3

 Blockchain 2
Accounting 1

Source: BI, OJK (via ISI World Statistics Congress 2019)

Activities of FinTech fi rms in Indonesia, as of June 2019 

THE SWISS ECOSYSTEM IN INDONESIA 

Swiss-Indonesian Chamber of Commerce – also fondly known as 
the SwissCham Indonesia – is an association of Swiss and 
Indonesian business actors aiming to be the leading service 
platform to enhance bilateral trade, investment and relations 
between Switzerland and Indonesia.

Swiss Business Hub Indonesia, is the Indonesia-based 
representative of Switzerland Global Enterprise (S-GE), the official 
international trade and investment promotion organization of the 
Swiss Federal government. SBH Indonesia is part of the Embassy of 
Switzerland in Jakarta.

Swiss Centre Indonesia is owned and managed by Swiss 
individuals with years of experience in running successful 
businesses in Indonesia and in diverse fields such as sales, 
services, manufacturing, and trading. It offers Swiss SMEs services 
such as legal assistance, tax consultation, HR and business 
development.

SWISS INVESTMENT TO INDONESIA
Switzerland ranks as the 19th largest contributor to Indonesia’s 
total flow of Foreign Direct Investment (FDI). As of 2019, the stock 
of accumulated Swiss FDI to Indonesia was USD 6.5 billion.

– Demand for telehealth services from companies such as Halodoc 
and Alodokter has been skyrocketing, with the government also 
directing people to these platforms for medical guidance and 
doctor consultations.

– In the country’s FinTech segment. It is expected that there will be 
an increased willingness amongst consumers to embrace digital 
wallets and contactless payments.

Source:BKPM

Investment Value by Country 2020

Ranking Country US$ million Projects
1 Singapore 9,779.1 15,088
2 China 4,842.4 3,027
3 Hong Kong 3,535.9 2,789
4 Japan 2,588.0 8,817
5 South Korea 1,841.9 5,468
6 Netherlands 1,422.4 2,537
7 Malaysia 1,045.3 3,283
8 USA 749.7 1,471
9 Taiwan 454.3 948
10 Australia 348.6 1,562
11 British Virgin Islands 334.3 1,416
12 Luxembourg 209.2 356
13 United Kingdom 192.8 1,386
14 Cayman Islands 182.9 254
15 Canada 175.3 255
16 Germany 143.6 1,008
17 Switzerland 130.9 554
18 Bermuda 122.3 30
19 Mauritius 112.3 330
20 Thailand 112.1 410

A selection of companies with own local operations

SWISS COMPANIES AND BRANDS IN INDONESIA
Indonesia and Switzerland have established strong trade and 
investment relations, and today many Swiss companies have 
established their presence in the country. 

– Around 100 Swiss companies operate in Indonesia.
– Swiss companies employ a workforce of more than 50,000 people 

in the country.
– Around 50 Swiss brands are represented via Indonesian 

distributors.



KEY OPPORTUNITIES FOR SWISS COMPANIES 

Fintech

Manufacturing 

Digital Health

FMCG

Digital financial services revenue is projected to 
rise to USD 8.6 billion by 2025, growing at a 
CAGR of 34% as of 2019. Cumulative P2P loans 
increased by 37 times between December 2017 
and February 2020, while transaction value of 
e-payments skyrocketed by 27.5 times between 
2015 and 2019, reaching nearly USD 10 billion. 

Indonesia’s manufacturing industry is the 12th 
largest in the world. The inflow of investments is 
contributing to an upgrade and diversification of 
the sector, which is concentrated on the main 
island of Java where manufacturers can benefit 
from more efficient logistics and transport 
infrastructure.

A combination of inadequate geographical 
coverage, shortage of medical professionals and 
high digital uptake makes Indonesia a high-
potential market for digital health solutions. 
Digital health revenues are expected to increase 
to USD 973 million in 2022 from USD 85 million 
in 2017 at a CAGR of over 60%.

With household consumption expenditure 
doubling between 2009 and 2019 to reach USD 
648 billion, Indonesia’s FMCG sector presents an 
attractive target, extending beyond Jakarta to 
tier-2 cities, like Surabaya, Bandung and Medan. 
The market is characterised by upward trends in 
the desire for convenience, health-consciousness 
and interest in high-end brands. 

 – P2P Lending
 – Payments
 – Wealth Management
 – Corporate  
Digitalisationn

 – MedTech
 – Automotive
 – Chemicals
 – Electronics
 – Food and Beverage
 – Textile & Garments

 – Telemedicine & 
Mobile Health

 – Big data & Data  
Management

 – Wearables & Sensors
 – Robotics & AI

 – Fine Food
 – Luxury Lifestyle
 – Premium Personal  
Care

 – Natural Wellbeing 
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THE TEAM AND CONTACT DETAILS 

Switzerland Global Enterprise Headquarters
Stampfenbachstrasse 85 | CH-8006 Zurich | T +41 44 365 51 51 | s-ge.com

ANGELA DI ROSA
Senior Consultant Southeast Asia
adirosa@s-ge.com
T +41 44 365 54 73
M + 41 79 680 08 44

MONICA ZURFLUH 
Head S-GE Southern Switzerland
mzurfl uh@s-ge.com
T +41 91 601 86 85
M +41 79 220 40 71

WOLFGANG SCHANZENBACH
Head Swiss Business Hub Indonesia
wolfgang.schanzenbach@eda.admin.ch
T +41 58 480 38 55
M +62 811 870 9013

ALAIN GRAF
Senior Consultant Asia 
S-GE Renens offi  ce 
agraf@s-ge.com
T +41 21 545 94 97
M + 41 79 634 20 57

FERANICA SUSANTO
Senior Trade Offi  cer
feranica.susanto@eda.admin.ch
T +41 58485 0466
M +62 812 953 7355

Swiss Business Hub Indonesia
c/o Embassy of Switzerland | Jl. H.R. Rasuna Said | Blok X 3/2 | Kuningan | Jakarta 12950 | Indonesia



Switzerland Global Enterprise
Stampfenbachstrasse 85
CH-8006 Zürich
T +41 44 365 51 51

Switzerland Global Enterprise
Corso Elvezia 16
CH-6901 Lugano
T +41 91 601 86 86

Switzerland Global Enterprise
Chemin du Closel 3
CH-1020 Renens
T +41 21 545 94 94

s-ge.com
info@s-ge.com
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